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Suruchi endeavor in Skill/ Entrepreneur Development Domain 
 

Diploma in Dairy Technology (DDT) in alli-
ance with IGNOU 

Study Center authorized by School of Agriculture In-
dira Gandhi National Open University (IGNOU) Details 
as below: 

Academy of Dairy Skill Development (ADSkiD) 
Unit of Suruchi Consultants 
C-49, Sector-65, Noida U.P – 201307 
SC/PSC Code: 39018P 
Prog. In-charge: Mr. Sanjay Singhal 
Contact no. : +91-0120+4370845 
Email:  adskid39018p@gmail.com  

 
New admissions are closed  
  

Indian Dairy Map 2017 launched on 27th Oc-
tober, at Pune. 

Aspiring entrepreneurs might attend our in-
troductory session (Free) on how to set up 
dairy farm and plant on every 4thSaturday of 
Every month from 2 PM to 5 PM, Prior regis-
tration is must and for that contact our of-
fice. 
For more information please email on 
info@suruchiconsultants.com or contact at +91 
0120 4320845 

  60th Dairy Entrepreneurship Development 
Program (DEDP) at Suruchi Consultants, C-
49, Sec-65, Noida.  Date will be announced 
soon. 

For more information please follow the link:  

https://www.suruchiconsult-
ants.com/pageDownloads/downloads/train-
ing/3_58th%20DEDP%20MAy_june_2019.pdf 

4th Practical Dairy Entrepreneurship Develop-
ment Program (PDEDP) at Suruchi 

Consultants, C-49, Sec-65, Noida, Dates will 
be announced soon. 

For more information please follow the link:  

http://www.suruchiconsultants.com/pageDown-
loads/downloads/train-
ing/9_14092019_PdEDP_brochure.pdf 

Dairy Startup Sensitization Program from 
farm to table in Noida. On 29th February, 
2020 
 

For more information please follow the link: 

http://www.suruchiconsultants.com/pageDown-
loads/downloads/training/8_21122019_DSSP.pdf 

Suruchi has launched Online Dairy Entrepre-
neurship Development Program (ODEDP). It 
is 12 weeks program. Registrations are open 
till 29th February,2020. 
Watch-
Video:https://www.youtube.com/watch?v=
5iS432VlGc8&t=42s 

For more information please visit on website 
http://skilldairy.com/ 

7th Regional Dairy Entrepreneurship Develop-

ment Program (RDEDP) Dates will be an-
nounced soon. 

https://www.suruchiconsult-
ants.com/pageDownloads/downloads/train-
ing/1_7th%20RDEDP%20Brochure.pdf 

Mandatory training “Food Saftey Supervisor” for 
dairy sector as per FSSAI is being organised  on 
25th & 26th of March 2020 .
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Indian News 

Govt extends timings of milk parlours 
APRIL 30, 2021 01:11 IST 

https://www.thehindu.com/news/cities/bangalore/govt-extends-timings-of-milk-parlours/article34444993.ece 

elenting to the demand from Karnataka 

Milk Federation (KMF), the State gov-

ernment has decided to extend the 

time allowed for sale of milk and milk products 

in its parlours till 8 p.m. 

As per the earlier guidelines, they were allowed 

to be open only between 6 a.m. and 10 a.m. 

during the 14-day lockdown like all other shops 

selling essential commodities. 

The Hindu had reported on Wednesday that the 

KMF was facing a Herculean task of sustaining 

during the lockdown. Ever since the short win-

dow of sale kicked in on Saturday, milk sales 

were down by over 27%. An emergency meet-

ing of the KMF on Wednesday sought extension 

of timings. 

 

Cadbury and Oreo brand see a Covid disruption in western India 
APR 29, 2021 

https://dairynews7x7.com/cadbury-and-oreo-brand-see-a-covid-disruption-in-western-india/ 

 
onfectionary major Mondelez on 

Wednesday said it expected some pock-

ets of disruption in India, amongst its 

key markets, because of the surge in Covid-19 

cases over the past one-and-a-half months. The 

firm, which follows a January-December ac-

counting calendar, is best known for chocolate 

brand Cadbury and biscuit label Oreo in India. 

Addressing investors during a concall, Chairman 

and Chief Executive Officer Dirk Van de Put said 

while India had delivered double-digit sales 

growth in the March quarter, concerns over ris-

ing Covid-19 cases remained. 

“India delivered extraordinary growth under-

pinned by great execution and robust consump-

tion in chocolates and biscuits in the March 

quarter. On a two-year average, India’s growth 

was double-digit and higher than pre-Covid lev-

els. At the same time, we’ve seen near the end 

of the (March) quarter and into the second 

(June) quarter a big rise in cases driven by reli-

gious festivities, state elections, and probably 

some fatigue,” Van de Put said.He admitted 

that western India had seen a mid-single-digit 

sales decline in the March quarter, triggered by 

softness in demand for candy products, though 

biscuit consumption remained strong. 

India reported its biggest-ever spike on 

Wednesday, with 360,000 new Coronavirus 

cases and over 3,000 deaths. The country is 

likely to touch its Covid peak only next month, 

say experts, implying that everyday challenges 

for consumers and businesses will remain for 

some time as curbs to curtail the virus are in-

tact. 

In-home consumption has continued to tick up 

for food majors since the start of the pandemic 

last year, as stay-at-home consumers turn to 

trusted brands for their needs. Nestlé India and 

Britannia Industries, both key food companies, 

reported an 8.5 per cent and 9.2 per cent year-

on-year revenue growth, respectively, for the 
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March quarter, led by in-home consumption in 

urban areas and rural sales growth. However, 

the two firms remain circumspect about short-

term challenges, triggered by the pandemic. 

Van de Put said that lockdown restrictions had 

not affected all parts of India yet. “At the mo-

ment, 10 per cent of the population in India is 

under severe lockdown. These restrictions do 

not materially affect access to our products. But 

if these restrictions were expanded, it could 

give us some pockets of disruption,” he said. 

Apart from chocolates, biscuits, gums and can-

dies, Mondelez markets beverages such as 

Bournvita and Tang in India. Globally, it has a 

wide array of products across categories, which 

it is likely to get into India, based on its assess-

ment of market potential and growth. 

In the past few months, the company has 

launched cakes under the Cadbury umbrella, 

strengthened its biscuit portfolio and test-mar-

keted breakfast cereals in select states. The en-

deavour is to find new snacking options as con-

sumers seek safe eating options. 

 

 

KMF milk sales down by 27% as time frame for milk sale shrinks 
APR 29, 2021 

https://dairynews7x7.com/kmf-milk-sales-down-by-27-as-time-frame-for-milk-sale-shrinks/ 

 
ne of the largest milk farmers’ bodies 

in the country, the Karnataka Milk Fed-

eration (KMF) is facing a herculean task 

of sustaining during the curfew. A very short 

window of four hours between 6 a.m. and 10 

a.m. for milk business to operate daily has 

brought down sales by over 27%. 

KMF has seen an average decline in milk and 

curd sales together between 6.5 lakh and 8 lakh 

litres a day since Saturday, when business is re-

stricted. In Bengaluru alone, the biggest market 

for KMF, milk and curd sales have dropped by 

more than 1.5 lakh litres. 

KMF operates about 1,700 milk parlours, includ-

ing 1,000 in Bengaluru, and its Nandini brand is 

sold in thousands of outlets across the State. 

Before the restrictions, on an average, about 36 

lakh litres of milk was being sold daily. At the 
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same time, daily procurement of milk has gone 

up from about 72 lakh litres daily to 80 lakh li-

tres a day now as farmers have turned to KMF 

for milk supply after private dairies stopped 

procurement. It is set to go up further since sev-

eral milk producing districts have received good 

pre-monsoon rain. 

With a shrinking market for a portfolio of milk 

products, the unions have either stopped pro-

ducing or have drastically cut production. This is 

especially true with products such as cheese, 

paneer, and sweets. 

Meanwhile, a whopping 23 lakh litres of milk is 

being converted to skimmed milk powder (SMP) 

a day now from about 11 lakh litres a day be-

fore the stringent curfew norms were an-

nounced. The federation loses about ₹5 per litre 

of milk under the current SMP rates in the mar-

ket. While the production cost of a kilo of SMP 

is ₹265, current market rate is ₹230. In fact, the 

north Indian States, among the biggest SMP 

market for KMF, is reeling under COVID-19 at-

tack, further shrinking its base. The federation is 

laden with a stock of over 10,000 tonnes of SMP 

currently. 

“Despite this, unions have to maintain farmers’ 

payment schedule and cannot refuse milk from 

its 25 lakh members. We have asked the gov-

ernment either to purchase milk and distribute 

to the needy or allow the unions to declare holi-

day if time extension is not possible. Otherwise, 

payment to farmers has to be delayed, which 

has never been the case in the past. Milk will go 

down drains if unions do not purchase and 

farmers will be left in a lurch,” Bangalore Milk 

Union president Narasimhamurthy told The 

Hindu. BAMUL is already losing about ₹30 lakh 

daily, he said. 

During the lockdown in 2020, the State govern-

ment had paid KMF ₹79 crore for about 2.11 

crore litres of milk that it purchased for 28 days 

and distributed among the poor free of cost. 

The federation is seeking a similar gesture this 

time too. 

Emergency meeting held 

An emergency meeting was held at KMF on 

Tuesday to discuss the crisis. KMF managing di-

rector B.C. Satish said the federation was in 

touch with the government, seeking relaxation. 

“KMF president Balachandra Jarkiholi has ap-

praised Chief Minister B.S. Yediyurappa about 

the issue. The federation has sought permission 

for sale of milk between 6 a.m. and 10 p.m. 

daily,” he said. 

 

 

Milk sales dropped from 95 lakh to 50 lakh lpd due to covid second wave 
APR 29, 2021 

https://dairynews7x7.com/milk-sales-dropped-from-95-lakh-to-50-lakh-lpd-due-to-covid-second-wave-in-ms/ 

 
he government needs to intervene help 

dairies with export incentives to bring 

stability to the market, he said. 

Lockdown-like restrictions across Maharashtra 

due to the second wave of Covid-19 has im-

pacted demand for milk and milk products hit-

ting sales by at least 40-60%. With supply ex-

ceeding demand, dairies have reduced their 

procurement prices by Rs 4-5 per litre in the last 

fortnight. As a result, farmers are now being 

paid Rs 26-27 per litre instead of Rs 30-32 per li-

tre. 

From an average per day sales of 1.2 crore litres 

of which 95 lakh litres is sold in milk pouches, 

the sale of milk has now dropped down to 50 
T 
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lakh litres with dairies being forced to convert 

the rest to anhydrous skimmed milk powder 

(SMP). 

Dr Vivek Ksheersagar, MD, Pune District Coop-

erative Milk Producers Union — which retails 

milk and dairy products under the brand Katraj 

— said that dairies that were still recovering 

from the first Covid wave have been hit badly 

by the second wave. “Our daily sales have 

dropped by around 20-25% and sale of by-prod-

ucts has dropped by 50%. The dairy has reduced 

procurement prices for farmers to Rs 26 per li-

tre from Rs 29 per litre,” he said. 

“The is a marked lack of enthusiasm among 

people in celebrating festivals. The drop in de-

mand is due to the restrictions since restaurants 

and grocery stores are open for a certain num-

ber of hours. Moreover, social functions are not 

permitted and malls, cinema halls have been 

shut, he said. The sale of butter, paneer, lassi, 

buttermilk and ice-creams has been hit to the 

tune of at least 20%, according to industry peo-

ple. If the lockdown continues, the dairy may be 

forced to reduce prices further,” said Ksheer-

sagar. 

Prakash Kutwal, secretary, Maharashtra Milk 

Producers and Processors Welfare Association 

stated that while procurement prices have 

dropped, all the dairies have taken a decision 

not to reduce the procurement price below Rs 

25 per litre for farmers. Last year in March, milk 

prices had dropped down to Rs 17-18 per litre 

but the prices improved to Rs 31-32 per litre af-

ter the restrictions were eased and cases had 

dropped down 

Dashrath Mane, chairman and managing direc-

tor of the Indapur-based Sonai Dairy pointed 

out that daily sales of some dairies have been 

hit to the tune of 40-60% since offices, restau-

rants and small tea shacks have shut down due 

to the lockdown. “Pouch milk sales have been 

hit because of the closure of hotels, fewer trav-

ellers in railway stations and state transport de-

pots causing a drop in tea sales. The institu-

tional sales of dahi and buttermilk have been hit 

since the workplaces have shut down again,” he 

said. 

Ice-cream makers, beverage makers are also 

not buying in large quantities, he said. Sonai 

Dairy has reduced procurement prices for farm-

ers from Rs 32 per litre to Rs 25 per litre. 

According to Mane, the present accumulated 

SMP stock in Maharashtra would be around 

35,000 tonnes and 15,000 tonnes of butter, 

while nationally the SMP stock would be around 

1.5 lakh tonnes. The government needs to inter-

vene help dairies with export incentives to bring 

stability to the market, he said. SMP prices are 

currently between Rs 170 to Rs 200 per kg and 

were around 250-260 per kg after the market 

recovered post the first Covid lockdown. 

 

 

 

 

 

 

 

 

 

 

 

 

 



Gujarat dairies asked to set up oxygen plants after Banas dairy’s initiative 
APR 29, 2021 

https://dairynews7x7.com/gujarat-dairies-asked-to-set-up-oxygen-plants-after-banas-dairys-initiative/ 

 
fter Banas Dairy’s successful execution 

of oxygen plant for Covid-19 patients 

at its medical college in Palanpur, the 

Gujarat government has now directed all dairy 

unions in the State to come forward and setup 

oxygen facilities in their respective districts. 

In a circular issued on Wednesday, Gujarat’s 

Registrar of Cooperatives has directed all the 

district cooperative milk unions across the State 

to immediately set up oxygen plants in their re-

spective regions. 

Shamalbhai Patel, Chairman of Gujarat Cooper-

ative Milk Marketing Federation (GCMMF), 

told BusinessLine that all the dairy unions are 

positive about the initiative and have shown 

their readiness to fund the project. 

Patel, who is also Chairman of Sabarkantha Dis-

trict Cooperative Milk Producers Union Ltd (Sa-

bar Dairy), said, “In this crisis, we need to come 

forward with our resources in the larger interest 

of our farmers. The Unions will sponsor these 

plants, and district authorities will identify the 

place.” 

The district administrations will help in sourcing 

of technical details and equipment for the plant 

that uses pressure-swing adsorption (PSA) tech-

nology. The project cost ranges between ₹35-45 

lakh for 480 cubic meters/day capacity. 

The government circular said, “Banaskantha 

District Cooperative Milk Producers’ Union 

(Banas Dairy) has set up an oxygen plant with 

capacity of 20 cubic meters (per hour) to quickly 

provide oxygen for Covid-19 patients. They are 

also setting up another 50-cubic meters plant. 

Precious lives can be saved by timely supply of 

oxygen to Covid-19 patients. In order to ensure 

adequate supplies of oxygen in across the State, 

you are directed to set up an oxygen plant un-

der your Dairy union.” 

Ramsinh Parmar, Chairman of Kaira District Co-

operative Milk Producers Union Ltd (Amul 

Dairy) looks to start the work immediately. “We 

are working on the estimates, equipment, time-

line of execution etc. Once we finalise these as-

pects, the work will start immediately. The loca-

tion for the plant may be Krishna hospital in 

Karamsad of Anand district,” Parmar said. 

The Government, sources said, looks to set up 

these plants at the district headquarters where 

the government hospitals are located. “This 

plant needs to be set up at consumption point. 

So, we believe district government hospitals will 

be the most suited location for it,” a source 

said. 

Commenting on the dairy union’s preparedness, 

RS Sodhi, Managing Director of GCMMF, said, 

“We are seriously looking into this as to how to 

go about it across the dairy unions. A decision 

will be taken soon.” 

Meanwhile, the Covid-19 situation continued to 

be grave in the villages of Gujarat. “The situa-

tion is extremely bad in rural areas. There are 

no beds available in hospitals. We pray this 

phase passes soon,” Shamalbhai Patel said. 
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Milk sales hit due to Covid curbs in Maharashtra 
April 29, 2021 4:15 AM 

https://www.financialexpress.com/market/commodities/milk-sales-hit-due-to-covid-curbs-in-maharash-

tra/2242066/ 

 
ockdown-like restrictions across Maha-

rashtra due to the second wave of 

Covid-19 has impacted demand for milk 

and milk products hitting sales by at least 40-

60%. With supply exceeding demand, dairies 

have reduced their procurement prices by Rs 4-

5 per litre in the last fortnight. As a result, farm-

ers are now being paid Rs 26-27 per litre instead 

of Rs 30-32 per litre. 

From an average per day sales of 1.2 crore litres 

of which 95 lakh litres is sold in milk pouches, 

the sale of milk has now dropped down to 50 

lakh litres with dairies being forced to convert 

the rest to anhydrous skimmed milk powder 

(SMP). 

Dr Vivek Ksheersagar, MD, Pune District Coop-

erative Milk Producers Union — which retails 

milk and dairy products under the brand Katraj 

— said that dairies that were still recovering 

from the first Covid wave have been hit badly 

by the second wave. “Our daily sales have 

dropped by around 20-25% and sale of by-prod-

ucts has dropped by 50%. The dairy has reduced 

procurement prices for farmers to Rs 26 per li-

tre from Rs 29 per litre,” he said. 

“The is a marked lack of enthusiasm among 

people in celebrating festivals. The drop in de-

mand is due to the restrictions since restaurants 

and grocery stores are open for a certain num-

ber of hours. Moreover, social functions are not 

permitted and malls, cinema halls have been 

shut, he said. The sale of butter, paneer, lassi, 

buttermilk and ice-creams has been hit to the 

tune of at least 20%, according to industry peo-

ple. If the lockdown continues, the dairy may be 

forced to reduce prices further,” said Ksheer-

sagar. 

Prakash Kutwal, secretary, Maharashtra Milk 

Producers and Processors Welfare Association 

stated that while procurement prices have 

dropped, all the dairies have taken a decision 

not to reduce the procurement price below Rs 

25 per litre for farmers. Last year in March, milk 

prices had dropped down to Rs 17-18 per litre 

but the prices improved to Rs 31-32 per litre af-

ter the restrictions were eased and cases had 

dropped down 

Dashrath Mane, chairman and managing direc-

tor of the Indapur-based Sonai Dairy pointed 

out that daily sales of some dairies have been 

hit to the tune of 40-60% since offices, restau-

rants and small tea shacks have shut down due 

to the lockdown. “Pouch milk sales have been 

hit because of the closure of hotels, fewer trav-

ellers in railway stations and state transport de-

pots causing a drop in tea sales. The institu-

tional sales of dahi and buttermilk have been hit 

since the workplaces have shut down again,” he 

said. 

Ice-cream makers, beverage makers are also 

not buying in large quantities, he said. Sonai 

Dairy has reduced procurement prices for farm-

ers from Rs 32 per litre to Rs 25 per litre. 

According to Mane, the present accumulated 

SMP stock in Maharashtra would be around 

35,000 tonnes and 15,000 tonnes of butter, 

while nationally the SMP stock would be around 

1.5 lakh tonnes. The government needs to inter-

vene help dairies with export incentives to bring 

stability to the market, he said. SMP prices are 

currently between Rs 170 to Rs 200 per kg and 
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were around 250-260 per kg after the market 

recovered post the first Covid lockdown. 

 

 

Milk powder prices fall as demand for milk products dip during Covid 2.0 
APR 29, 2021 

https://dairynews7x7.com/milk-powder-prices-fall-as-demand-for-milk-products-dip-during-covid-2-0/ 

 
he ongoing lockdown due to Covid-19 

case surge, and the resultant dip in de-

mand, are once again plaguing the dairy 

industry. The sector, which was enjoying good 

returns till about a month ago, is now worried 

about the adverse impact if the lockdown con-

tinues for a longer time. 

As shops, restaurants and hotels remain closed, 

sale of commodities such as butter, cheese and 

paneer have dropped. Sale of liquid milk has 

also been hit due to the closure of tea shops 

and sweet marts. Even the soaring tempera-

tures have not led to higher sale of ice cream, 

which is a money churner for dairies during 

summer. 

R S Sodhi, managing director of Gujarat Cooper-

ative Milk Marketing Federation — the coopera-

tive giant which markets milk and milk products 

under brand Amul — said ice cream sale is al-

most one-third of what it was during the same 

period in 2019. “Of course, we can’t compare 

the sale of 2020 as the nation-wide lockdown 

had already started back then. But ice cream 

sales have been hit,” he said. 

Items like cheese, butter, paneer and skimmed 

milk powder (SMP), which form the bulk of 

what the industry calls HORECA (Hotel Restau-

rant and Catering) sector, have reported the 

lowest sales. 

The direct result of this slump in demand has 

been a collapse of commodity prices. Sodhi said 

the low demand for SMP has seen prices, which 

were in the range of Rs 260-265 per kg, correct 

to the present rates of Rs 225-230 per kg. Other 

dairies have reported prices falling to Rs 215-

220 per kg. This correction in domestic markets 

come even as international SMP prices continue 

to remain robust. Auctions on April 20 at the 

global online platform Global Dairy Trade, 

which is owned by New Zealand’s cooperative 

dairy giant Fonterra, has seen a slight correction 

of $ 3,365/tonne from the previous high of $ 

3,367/tonne of April 6. These are the highest 

prices the platform has seen in the last five 

years. 

While plunging demand continues to plague the 

sector, some dairies blame fear psychosis for 

distress sales. Dasarth Mane, chairman and 

managing director of Indapur-based Sonai 

Dairy, claimed that smaller dairies, which are in 

dire straits financially, are selling their stock of 

SMP to raise funds. “This has to be stop, other-

wise the commodities market will collapse and 

farmer’s prices will tank again,” he said. 

At present, India has around 1.15 lakh tonnes of 

SMP and about 30,000 tonnes of white butter 

stocks. 

Since the start of the lockdown, dairies have 

started slashing their procurement prices to 

make ends meet. Farmers, who were earlier 

paid around Rs 30 per litre for milk with 3.5 per 

cent fat and 8.5 SNF (solid not fat), are now get-

ting around Rs 25-27 per litre. While Mane said 
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prices would not go down below Rs 25, other 

dairies are uncertain about how long demand 

levels will remain low. 

 

 

Panchayats block soft drink, ice cream companies 
Updated: Apr 29, 2021, 10:23 IST 

https://timesofindia.indiatimes.com/business/india-business/panchayats-block-soft-drink-ice-cream-cos/arti-

cleshow/82301746.cms 

EW DELHI: Soft drink and ice cream 

companies that were beginning to cash 

in on improving rural sales have sud-

denly found themselves staring at a unique 

roadblock: Gram panchayats 

In the wake of the second wave of infections, 

these apex rural bodies in several villages across 

India have banned the sale of cold items and 

prohibited entry of outsiders. This has also im-

pacted the sales of FMCG items, ranging from 

chips and curd to fruit juices and biscuits as 

working hours of shops have been curtailed and 

entry of outsiders prohibited. 

“We are facing a strange problem,” said a sen-

ior executive at one of the largest beverage 

companies in India. “The elders in these villages 

are alleging that cold products increase the risk 

of contracting Covid-related infections.” 

 
“Even the sale of ‘srikhand’ is not being allowed 

in several village clusters,” said the sales head 
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of a large food company. While TOI has re-

viewed some of the notices that have been is-

sued by the panchayats. Emails sent to MNCs 

such as Coca-Cola India and PepsiCo India did 

not elicit any response. 

“Any business related to cold items such as cold 

drinks and ice creams will not be allowed in the 

village,” stated one notice. “There is only one 

entry point and one exit point and outsiders will 

not be allowed.” 

“Shops will be allowed to open only from 7am 

to 9am. Violators will be fined Rs 500,” said an-

other.  

“It’s like a Chinese whisper. You know how it is. 

Some doctor would have said that soft drink 

gives you a bad throat and that would have 

spread like wildfire,” said Rakesh Khanna , pro-

prietor of a local cola brand City Cola. “Business 

is down by 90%.” The current situation in rural 

India is a far cry from the final few months of 

last year, when demand in rural and semi-urban 

India was outstripping that of urban India on 

the back of strong government support, reverse 

migration of labour and good agriculture. 

“Unlike the first wave, the virus has not spared 

rural India this time. There are several clusters 

that have high rates of infections,” said Sub-

hashis Basu COO Prataap Snacks . “Although 

there isn’t a complete lockdown and demand is 

still higher in rural than urban, sales have 

slowed down.” 

 

 

SMP prices fall as industry sees dip in demand for dairy products amid Covid lockdown 
April 28, 2021 11:55:52 pm 

https://indianexpress.com/article/india/smp-prices-correct-dairy-industry-demand-destruction-covid-7292253/ 

 
he ongoing lockdown due to Covid-

19 case surge, and the resultant dip in 

demand, are once again plaguing the 

dairy industry. The sector, which was enjoying 

good returns till about a month ago, is now 

worried about the adverse impact if the lock-

down continues for a longer time. 

As shops, restaurants and hotels remain closed, 

sale of commodities such as butter, cheese and 

paneer have dropped. Sale of liquid milk has 

also been hit due to the closure of tea shops 

and sweet marts. Even the soaring tempera-

tures have not led to higher sale of ice cream, 

which is a money churner for dairies during 

summer. 

R S Sodhi, managing director of Gujarat Cooper-

ative Milk Marketing Federation — the coopera-

tive giant which markets milk and milk products 

under brand Amul — said ice cream sale is al-

most one-third of what it was during the same 

period in 2019. “Of course, we can’t compare 

the sale of 2020 as the nation-wide lockdown 

had already started back then. But ice cream 

sales have been hit,” he said. 

Items like cheese, butter, paneer and skimmed 

milk powder (SMP), which form the bulk of 

what the industry calls HORECA (Hotel Restau-

rant and Catering) sector, have reported the 

lowest sales. 

The direct result of this slump in demand has 

been a collapse of commodity prices. Sodhi said 

the low demand for SMP has seen prices, which 

were in the range of Rs 260-265 per kg, correct 

to the present rates of Rs 225-230 per kg. Other 

dairies have reported prices falling to Rs 215-

220 per kg. This correction in domestic markets 

come even as international SMP prices continue 

to remain robust. Auctions on April 20 at the 
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global online platform Global Dairy Trade, 

which is owned by New Zealand’s cooperative 

dairy giant Fonterra, has seen a slight correction 

of $ 3,365/tonne from the previous high of $ 

3,367/tonne of April 6. These are the highest 

prices the platform has seen in the last five 

years. 

While plunging demand continues to plague the 

sector, some dairies blame fear psychosis for 

distress sales. Dasarth Mane, chairman and 

managing director of Indapur-based Sonai 

Dairy, claimed that smaller dairies, which are in 

dire straits financially, are selling their stock of 

SMP to raise funds. “This has to be stop, other-

wise the commodities market will collapse and 

farmer’s prices will tank again,” he said. 

At present, India has around 1.15 lakh tonnes of 

SMP and about 30,000 tonnes of white butter 

stocks. 

Since the start of the lockdown, dairies have 

started slashing their procurement prices to 

make ends meet. Farmers, who were earlier 

paid around Rs 30 per litre for milk with 3.5 per 

cent fat and 8.5 SNF (solid not fat), are now get-

ting around Rs 25-27 per litre. While Mane said 

prices would not go down below Rs 25, other 

dairies are uncertain about how long demand 

levels will remain low. 

 

 

Dodla Dairy Sebi’s go-ahead to float initial share-sales (IPO) 
APR 28, 2021 

https://dairynews7x7.com/dodla-dairy-sebis-go-ahead-to-float-initial-share-sales-ipo/ 

 
he two companies filed their preliminary 

papers with Sebi on February 15 and ob-

tained its observations on April 23, an 

update with Sebi showed on Monday. 

Non-banking financial company Arohan Finan-

cial Services and Dodla Dairy, a leading dairy 

company in South India, have received capital 

markets regulator Sebi’s go-ahead to float initial 

share-sales. 

Sebi’s observation is very necessary for any 

company to launch public issues like initial pub-

lic offer (IPO), follow-on public offer (FPO), and 

rights issue. 

Arohan Financial Services plans to raise be-

tween Rs 1,750 crore and Rs 1,800 crore, as per 

market sources. 

The public offer of the Aavishkaar Group pro-

moted company comprises a fundraise through 

a fresh issuance of shares amounting to Rs 850 

crore, according to Draft Red Herring Prospec-

tus (DRHP). 

In addition, the company will have an offer for 

sale of 2,70,55,893 equity shares by Maj Invest 

Financial Inclusion Fund II K/S, Michael & Susan 

Dell Foundation, Tano India Private Equity Fund 

II, TR Capital III Mauritius, and Aavishkaar Good-

well India Microfinance Development Company 

II Ltd. 

The net proceeds from the fresh issue will be 

utilised for augmenting the company’s capital 

base to meet its future capital requirements. 

Edelweiss Financial Services Ltd, ICICI Securities 

Ltd, Nomura Financial Advisory and Securities 

(India) Private Limited, and SBI Capital Markets 

Limited are the managers of the issue. 

Dodla Dairy’s IPO comprises fresh issuance of 

shares worth up to Rs 50 crore, besides, an of-

fer for sale of up to 10,085,444 equity shares by 

TPG Dodla Dairy Holdings Pte Ltd, Dodla Sunil 

Reddy, Dodla Deepa Reddy, and Dodla Family 

Trust, according to the draft papers. 
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Proceeds from the issue will be used for pay-

ment of certain borrowings, funding capital ex-

penditure requirements of the company and for 

general corporate purposes. 

Axis Capital and ICICI Securities will manage the 

company’s initial share sale. 

The company’s operations in India are primarily 

across the four south Indian states of Andhra 

Pradesh, Telangana, Karnataka, and Tamil Nadu. 

Its international operations are based in Uganda 

and Kenya. 

The equity shares of both companies will be 

listed on NSE and BSE. 

 

 

AP government has no power to take over Sangam dairy 
APR 28, 2021 

https://dairynews7x7.com/ap-government-has-no-power-to-take-over-sangam-dairy/ 

 
TDP national official spokesperson K Pattabhi 

Ram on Tuesday asserted that the Andhra Pra-

desh government had no right to meddle in the 

affairs of the Sangam dairy since it had no 

shares in the milk producers’ company which 

was being owned by over 1.2 lakh dairy farmers 

spread over the Krishna and Guntur districts. 

Pattabhi clarified that all the lands currently in 

possession of the Sangam dairy were bought 

with the funds collected from the lakhs of milk 

farmers who donated a day’s milk collection in 

those days. At one time, it was true that San-

gam received the AP government funds of Rs 81 

lakh but the same was repaid by taking a loan 

from the National Dairy Development Board 

(NDDB) in 1997 itself. 

Addressing a press conference here, the TDP 

leader asked how the IAS officers were simply 

giving illegal orders without cross checking the 

facts. The latest GO 19 was totally in violation of 

the Companies Act under which Sangam dairy 

was formed into a producers’ company in order 

to pass on greater benefits to the shareholders. 

The officers responsible for issuing such unlaw-

ful orders would have to face legal conse-

quences in future. They would have to pay a 

heavy penalty for blindly obeying the orders of 

an arrogant Chief Minister like Jagan Mohan 

Reddy, he said. 

Pattabhi clarified to the YSRCP government that 

367 societies of farmers owned Sangam dairy 

while Dhulipalla Narendra Kumar became its 

chairman only after they elected him. It was af-

ter Narendra became chairman that the turno-

ver of Sangam dairy increased from Rs 200 

crore to Rs. 1,000 crore. The chilling centres 

also went up from three to 30. In the last 10 

years, Sangam dairy has paid a bonus of Rs 206 

crore to its share holding milk farmers. It was 

not a private ltd company nor a proprietary 

concern. The government had no jurisdiction 

over it. 

The TDP leader questioned the locus standi of 

the Tenali sub-collector to come and take 

charge of the Sangam dairy forgetting the fact 

that the NDDB has formed it into a producers’ 

company. The NDDB has formed many such 

milk producers’ companies across the country. 

Can the AP government arrest the NDDB offi-

cials also? The Jagan Mohan Reddy regime was 

taking hasty and mindless steps just because it 

was expecting setbacks from the courts on the 

issue of the CBI case against Dhulipalla Naren-

dra Kumar, he added. 
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Pattabhi said that the present illegal attack on 

the Sangam dairy was only because the Chief 

Minister fully knew that the Amul company 

would not be able to gain any business in the 

state as long as Sangam was strongly in posi-

tion. There was nothing wrong for Sangam dairy 

management to allot 10 acre land for the Dhuli-

palla Veeraiah Trust as it was a decision of the 

producers’ company to construct a hospital for 

the benefit of poor farmers. 

The state government had no shares in the 

company and hence no say in the matters of its 

management, he claimed. 

 

 

Free home delivery of dairy products in Indore amid Covid surge 
April 27, 2021 

https://www.indiatvnews.com/news/india/indore-dairy-products-free-home-delivery-700778 

 
o stop the surge in coronavirus infec-

tions, a complete lockdown has been 

imposed in Indore. A major decision has 

now been taken to provide free home delivery 

of milk and dairy products by Indore Coopera-

tive Milk so that the general public do not face 

any problem of getting everyday essential food 

services. 

Indore Cooperative Milk Union President, Moti 

Singh Patel, said due to the CovidOVID-19 infec-

tion, milk and milk products will be made availa-

ble through free home delivery to the consum-

ers of the city. 

For consumers who will send the demand for 

'Sanchi' milk and milk products worth more 

than Rs 200 to the Dairy Federation, the service 

will be provided free of cost to them. 

Consumers can order milk and milk products by 

dialing on the mobile number 99934-36828 of 

Indore Cooperative Milk Union from 11 a.m to 4 

p.m during office hours. Milk and milk products 

will be sent through home delivery by the Milk 

Union on the next day after receiving the order. 

 

Arun Raste is new Chief of NCDEX 
April 26, 2021 

http://www.magzmumbai.com/arun-raste-is-new-chief-of-ncdex/ 

Shri Arun Raste has been appointed as  new 

Managing Director & CEO of National Commod-

ity & Derivatives Exchange ( NCDEX) . Earlier, he 

was executive director of National Dairy Devel-

opment Board( NDDB). Prior to NDDB, he has 

worked with important organisations like NAB-

ARD, IDFC First Bank, Kotak Mahindra Bank & 

ACC Cement. He has also served as a Director 

on the Board of Indian Immunological Limited, 

Hyderabad and Mother Dairy Fruit & Vegetable 

Private Ltd, Delhi. 

MA in Economics, he holds Post Graduate Di-

ploma Marketing Management and Post Gradu-

ate Diploma in Mass Communication and Jour-

nalism. Having attended various seminars and 

conferences in  USA, Europe, Australia, & Japan, 

he has to his credit many publications in Na-
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tional & International journals. His overall expe-

rience will surely be useful to NCDEX. 

Magzmumbai wishes him all the best. 

 

 

Gujarat: 18 days after announcement, no Re 1 masks at Amul stores 
Updated: Apr 25, 2021, 09:03 IST 

https://timesofindia.indiatimes.com/city/ahmedabad/18-days-after-announcement-no-re-1-masks-at-amul-

stores/articleshow/82236909.cms 

 
HMEDABAD: The government had an-

nounced that masksfor Re 1 would be 

made available at milk booths run by 

Amul across Gujrat . However, 18 days after the 

announcement, masks are still not found across 

various Amul stores in Ahmedabad. 

“People did come asking for masks in the initial 

days of the announcement, but no masks have 

been provided to us ever. We also asked our 

tanker suppliers and they too did not have any 

idea,” said Pintoo Parmar, who runs a milk store 

in Vejalpur area of the city. 

Vyom Solanki, who works as a security guard at 

a residential society, said, “I went to the Amul 

store to look for masks but didn’t find them. I 

use a cotton mask which works fine for me, but 

with the rise in cases all around, I feel a disposa-

ble mask would be better. I tried getting it from 

a nearby Amul store but unfortunately it is not 

available at any of the stores in the area. I wear 

two masks now.” 

Earlier this month, the state government an-

nounced that triple-layered face masks will be 

made available at all APMCs and Amul parlours 

at just Re 1 per piece. 

 

Dhulipalla arrested over Sangam Dairy ‘scam’ 
24th April 2021 06:26 AM 

https://www.newindianexpress.com/states/andhra-pradesh/2021/apr/24/dhulipalla-arrested-over-sangam-dairy-

scam-2294187.html 

 
IJAYAWADA: Sleuths of the Anti-Cor-

ruption Bureau (ACB) on Friday ar-

rested former Ponnur MLA and senior 

TDP leader Dhulipalla Narendra Kumar and two 

others in connection with a case filed against 

them for allegedly indulging in corruption in 

Sangam Milk Producers Company Limited 

(SMPCL), famously known as Sangam Dairy, by 

diverting funds and properties of the coopera-

tive dairy for personal use.  

At around 6:30 am, ACB sleuths of Guntur 

Range visited Narendra Kumar’s residence in 
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Chintalapudi village of Ponnur mandal and ar-

rested him after serving a notice under Section 

50 (ii) of the CrPC on his wife Jyothir-

mai. Around 100 police personnel were de-

ployed in the village to prevent any untoward 

incident. Later, he was shifted to Vijayawada.  

The two other accused were identified as P Go-

pala Krishnan, MD of Sangam Dairy, of Guntur 

and M Gurunadham, District Cooperative Of-

ficer (DCO) of Ongole. While A1 in the case, 

Narendra, earlier served as the chairman of 

Guntur District Milk Producers Cooperative Un-

ion Limited (GDMPCUL) and Guntur District Milk 

Producers Mutually Aided Cooperative Urban 

Limited (GDMPMACUL), A2 in the case, Gopala 

Krishnan, served as the managing director of 

GDMPMACUL. 

After six hours of interrogation, all the three ac-

cused were taken to ESI Hospital in Gunadala 

for necessary medical tests and produced be-

fore ACB fast-track court. The proceedings in 

the court were going on when the last reports 

came in. Gurunadham was sent to GGH as he 

tested positive for COVID-19.  

Based on a complaint filed by a person (ACB did 

want to disclose his name) and reliable infor-

mation that the former Ponnur MLA committed 

grave irregularities with the help of two others, 

ACB officials filed a case under Sections 

13(1)(c)(d) of the Prevention of Corruption Act, 

1988 and Sections 408, 409, 418, 420, 465, 471, 

120-B r/w 34 of  the IPC. ACB officials said it was 

a non-bailable offense, but they can seek bail 

from court.  

According to ACB sources, Dhulipalla was the 

mastermind behind the irregularities such as 

forgery, illegal transfer of lands worth over Rs 

700 crore in the open market belonging to San-

gam Dairy without government approval and 

other illegalities. The dairy was set up in 77 

acres of land at Vadlamudi village of Guntur dis-

trict and Narendra was its chairman. 

During the investigation, ACB officials found 

that the accused committed the crime in 2013 

after converting the dairy, which was under Co-

operative Society sector, into a firm under the 

Companies Act by forging signatures of govern-

ment officials and without obtaining necessary 

permissions from the government at that time. 

Anti-graft officials found that he converted the 

dairy into  a firm under the Companies Act for 

transferring 77 acres of land belonging to dairy 

in his name. He created fake certificates on 

these lands and took a loan of Rs 116 crore 

from a nationalised bank, the ACB said.  

Narendra had also transferred 10 acres land of 

the dairy to his trust Dhulipalla Veerayya Chow-

dary (DVC) and constructed a hospital on the 

land in trust’s name. The allegations against 

Narendra are serious, the ACB said in a state-

ment.  

Charges against Ex-MLA   

Forgery, illegal transfer of lands worth over Rs 

700 crore of Sangam Dairy without govt nod   

In 2013, he converted dairy under Cooperative 

Society into a firm under Companies Act by 

forging signatures of govt officials  

He also ‘created’ fake certificates on lands and 

took a loan of Rs 116 crore from a nationalised 

bank  

Transferred 10 acres to his trust Dhulipalla 

Veerayya Chowdary (DVC) and constructed a 

hospital 

 

 

 

 

 

 

 



How location mapping services are helping dairy and other businesses 
APR 23, 2021 

https://dairynews7x7.com/how-location-mapping-services-are-helping-dairy-and-other-businesses/ 

 
ujarat Cooperative Milk Marketing Fed-

eration (GCMMF), which markets the 

Amul range of dairy products, was in a 

fix when the Centre announced the lockdown 

last year. While demand for dairy products 

surged, there were no takers for its frozen prod-

ucts. That’s when GCMMF decided to use the 

frozen products supply chain for transporting 

dairy products. “We have over 3.6 million farm-

ers, 18,700 societies, 5,000 milk tankers going 

to 200 chilling stations, apart from 62 branches, 

10,000 distributors and one million retailers. I 

knew what was happening at every point, 

where were tankers being stopped, in which vil-

lage milk had not been collected and in which 

market our tankers could not go,” says R.S. So-

dhi, Managing Director, GCMMF. 

Sodhi could accomplish this seemingly impossi-

ble feat with the help of Location Based Tech-

nology or Geographic Information Systems 

(GIS). This refers to any technology that uses 

real-time location mapping to function. Most 

commonly understood as a medium for driving 

directions, governments decided to use loca-

tion-based services to map land ownership and 

track implementation of schemes on the 

ground. Insurers, too, stepped in and started 

using it to assess damage to property or crops 

due to natural calamity. The rest of the corpo-

rate sector caught up and started using live lo-

cation tracking for logistics planning, proximity-

based marketing, workforce management and 

even fraud prevention (by linking a credit card 

transaction to a specific location for example). 

The rising demand means location-based ser-

vices are expected to generate revenues worth 

Rs 1 lakh crore by 2029, says a report by De-

partment of Science and Technology. “For the 

past five years, the sector has grown at a 

healthy 30 per cent CAGR on the back of in-

creased automotive sales and adoption by 

ecommerce players and ride-hailing/food deliv-

ery apps,” says Rohan Verma, CEO & Executive 

Director, MapmyIndia. 

 
In order to help the industry realise its poten-

tial, the Centre recently issued guidelines for ac-

quiring geospatial data and using it in geospatial 

data services, including maps. The guidelines 

aim to create a regime which encourages open 

access and collaboration for such data while 

drawing a clear distinction between activities of 

Indian and foreign entities in relation to geospa-

tial data and technologies used to collect such 

data. “The policy guidelines will make mapping 

a more viable business than earlier,” says 

Verma. 

Government As A Customer 

Government departments are turning out to be 

heavy users of GIS services, be it cadastral man-

agement (showing extent, value and ownership 

of land, especially for taxation), providing a 

framework for smart cities, mapping of house-

holds for utility services or exploring natural re-

sources. For instance, in 2020, Goa-headquar-

tered Transerve worked with the Delhi govern-

ment to create socio-economic profiles of resi-

dents of Delhi. The information is being used in 

policy making. The Centre’s plan to build smart 

cities, which will involve emergency response 
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system and smart waste management and util-

ity services, also hinges on use of location tech-

nology for automating operations. 

 
“With enhanced awareness about geospatial 

data, governments and enterprises are relying 

on location-based information more than ever 

to support strategic priorities, make decisions 

and monitor outcomes,” says Suneel Wasan, 

Chief Operating Officer at EGIS Geoplan Private 

Ltd. EGIS offers solutions such as analysis and 

dissemination of geospatial data, producing car-

tographic products and designing customised 

web and mobile applications for varied areas, 

including highways, water, telecom, mining, ag-

riculture and disaster management. 

Location technology is also helping the world 

deal with the pandemic as health agencies use 

maps and spatial dashboards to get information 

from the ground. It is also being applied in vac-

cine management and distribution, with loca-

tion embedded mobile apps allowing citizens to 

register for a vaccine and search for the nearest 

vaccine centre as authorities map out cold stor-

age facilities for seamless delivery to healthcare 

centres. Even the National Digital Health Mis-

sion, launched in 2020, will use location-based 

services to build a database of health facilities 

in a city or a district. 

GIS Goes Private 

Geospatial data and technologies have become 

an integral part of private companies too. First 

and foremost, they have paved the way for 

smart supply chain fleets. “Integration of Covid-

19 datasets centred around virus hotspots with 

existing business data on supply chains, ware-

house management, storage, etc, has picked up 

pace, transforming fleet operations across 

transport & logistics, supply chain and e-com-

merce industries,” says Abhijit Sengupta, Direc-

tor and Head of Business, India, SAARC & South-

east Asia at HERE Technologies, a Netherlands-

based company that provides mapping and lo-

cation data and related services. 

Insurance is another area where location tech-

nologies are playing a big role. For instance, GIS 

technology is helping insurance companies 

identify damage to crops from a natural calam-

ity. “They can do a drone survey to assess the 

damage to the crops and look at the area where 

the damage has occurred and find out the value 

of the crop depending on its growth level at the 

time of the damage,” says Agendra Kumar, 

President Esri India, a GIS solutions provider. 

GPS for planning and monitoring delivery routes 

In logistics, businesses are leveraging route 

planning GPS software for planning and moni-

toring delivery routes to save time and fuel 

costs. Bike taxi service provider Rapido is map-

ping geospatial spaces to improve its service. 

“This includes identifying the distance between 

two points, identifying a location based on the 

name of the place and identifying the best pos-

sible route between two points. For all these 

cases, we use a combination of OpenStreet 

Maps and Google Maps depending on the need 

and the specific use case,” says Srivatsa Katta, 

Head of Engineering, Rapido. The company’s ge-

ocoding API converts real addresses into geo-

graphic reference positions to be placed on a 

map. 

The automobile industry is also not far behind 

in using location based services. MapmyIndia’s 

hyperlocal map and geo-demographic data and 

analytics solutions are helping charging station 

developers select sites for charging points so 

they can be used optimally. Also, MapmyIndia 

offers solutions that account for the destination 



of the vehicle, traffic, weather and terrain to 

predict the distance that can be covered with 

the remaining charge. These solutions will be 

the key to the success of autonomous vehicles 

as well. 

Interestingly, companies providing geo-location 

technology have also deployed these solutions. 

EGIS is using them to track performance of em-

ployees. “The clients are charged on billable 

hours and so the time spent on each activity is 

important. The technology helps us capture the 

productive time of employees. It is a tool with 

multiple functions that users can access through 

a web interface, a desktop or a laptop,” says 

Suneel Wasan of EGIS. The most notable fea-

ture of this technology is “desktop time”, a rec-

ord of all the work that happens on an em-

ployee’s device. Others include a location fea-

ture to collate information for outside meet-

ings; it tracks where employees are spending 

their time. 

The other use cases vary from marking distribu-

tor territories and analysing reach and servicing 

(FMCG, consumer durables and other product 

marketing companies) to site selection for BTS 

towers based on population density and de-

mographics (telecom). 

RoI and New Regulations 

“Companies find location as a great unifier for 

their datasets and use location intelligence to 

predict patterns over a geography. The return 

on investment (RoI) varies based on the scale of 

operation and use cases. Increase in operational 

efficiency helps companies grow top and bot-

tom line up to 20 per cent in most cases,” says 

Amarsh Chaturvedi, Co-Founder & Director, 

Transerve. The company offers geospatial anal-

ysis to visualise and process data for insights. 

GIS is a technology where investment is recov-

ered in a few months. In case of entities such as 

utilities, telecommunication companies and 

property tax collection agencies where direct in-

vestment or recovery is involved, measuring the 

RoI is easy. “However, there are areas such as 

healthcare where RoI is not calculated in terms 

of rupees. It’s the same with disaster manage-

ment. These technologies are used to save pre-

cious human lives. It’s very hard to put a value 

there, but in this technology, the investment is 

a fraction of the benefits,” says Kumar of Esri In-

dia. 

The service providers have started integrating 

GIS with new technologies like artificial intelli-

gence, machine learning and cloud data. This 

will expedite the reach of the geospatial indus-

try. The new regulations will also help consider-

ing that the one thing that was pulling down the 

industry was the inordinate delay in getting per-

missions for surveying and publishing data. 

There have also been instances where survey-

ors have been being hauled by law enforcement 

agencies, putting them and the organisation at 

legal risk. However, the new regulatory changes 

for GIS will liberalise acquisition and production 

of geospatial data and geospatial data services, 

including maps. This will significantly benefit di-

verse sectors of the economy and, more im-

portantly, boost efforts for effective govern-

ance, decision making, development planning 

and emergency response. “Whatever regulatory 

impediments, red tape and grey areas that were 

hindering us have been done away with. With 

broad limits and no-go areas been defined, we 

can now freely collect data, self-certify its verac-

ity and publish it with unprecedented alacrity,” 

says Rohan Verma of MapmyIndia. 
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s India reels under a fierce second 

wave of COVID and lockdown fears 

loom, RS Sodhi, GM of Gujarat Co-op-

erative Milk Marketing Federation (Amul) said 

that companies as well consumers are better 

prepared now and there is no panic buying. 

“This time for the second wave, which is more 

impactful and worsening day by day, prepara-

tion at the company level and the consumer 

level are better. There is no panic buying be-

cause consumers know that essential good in-

cluding food will be available,” he said in an in-

terview to CNBC-TV18. 

However, he said that demand is gradually go-

ing down and some product categories have 

been impacted as hotels and restaurants are 

shut. 

“On demand side or purchase side, you can see 

few product categories which has been getting 

impacted with hotels and restaurants closing 

down. That demand has reduced by more than 

50 percent compared to March. In other prod-

uct categories we are seeing that gradually 

things are going down. So, demand is gradually 

going down,” he said. 

Sodhi said that demand for essentials like milk 

and curd is not impacted, but they are seeing a 

slight decline in demand for items which are not 

as essential. 

“Essential product like milk we are selling much 

more than last year same month — 20-25 per-

cent more. But we could see some impact in de-

mand because of people’s earnings have been 

reduced, but it is not major a thing,” he said. 

“Categories like ice-creams, compared to last 

week of March or first week of April, demand 

has gone down by 30-40 percent whereas it 

should have increased by 20-30 percent be-

cause of summer. Same is in case of HORECA 

(hotels, restaurants,cafeteria) segment prod-

ucts. Butter, cheese demand has gone down 40-

50 percent. So, overall food 2-3 percent impact 

has already come compared to the last week of 

March or first week of April,” he explained. 

 

At Amul, we don’t check if our advertising is working or not: RS Sodhi 
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peaking at AFAA’s ‘Inspiration’ series, 

(Asian Federation of Advertising Associa-

tion), RS Sodhi, managing director, Guja-

rat Cooperative Milk Marketing Federation 

(GCMMF), stated how Amul doubled its faith in 

advertising during the first lockdown in In-

dia.   Sodhi began his talk with what he called 

‘the conclusion’, elaborating on why the com-

pany did so. “We did this simply because adver-

tising is the way of building the brand. 

For any company, the brand is the biggest asset. 

People, factories will change over time but the 

brand is the ageless asset for any organisation,” 

he said.   He then explained how Amul used the 

lockdown to build this ‘precious asset’.   “You 

want to build an asset when you get it at the 

lowest price possible. When the market falls, 
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you buy stocks. We realised that the lockdown 

was the best time to build this precious asset. 

Dr Kurien (Verghese Kurien) said that if you 

want to show faith, work above the faith, which 

is what we know as blind faith. Advertising is 

the blind faith that Amul has; we don’t question 

it and don’t check if it’s working or not,” said 

Sodhi.   

Amul’s pandemic 

steps  

 
The biggest challenge the company faced when 

Prime Minister Narendra Modi announced the 

lockdown starting 24 March 2020, was how to 

communicate to stakeholders that milk is an es-

sential commodity and will continue to work.   

  “When one talks about the supply chain, it’s 

generally about getting the goods from the 

manufacturing plant to the consumer. At Amul, 

however, we also have 3.6 million farmers in-

volved where supplying milk is a source of liveli-

hood. During the lockdown, we had to provide 

food to consumers and a livelihood to these 

farmers. We also had 10,000 drivers. So, we 

first went about with the communication to our 

stakeholders,” said Sodhi.   

Along with banners imparting educational mes-

sages about sanitation and safety measures that 

staff needed to follow, Sodhi said he had one-

on-one chats with stakeholders on how one 

could operate. With curfew passes not issued 

yet, each staff member had been trained in 

ways to speak with local authorities to transport 

products.   When it came to consumers, Sodhi 

stated Amul wanted to be there at their time of 

stress.   He explained, “We have been in the 

market for 74 years, growing at the rate of 15-

16% per annum. 

Consumers are part of family 

For us, consumers are a part of the Amul family. 

So, we realised, when a family member is in dis-

tress, we need to communicate more. We had 

to assure them that we’re there for them. I re-

member everyone was panicking and that in-

cluded my wife. Everyone wanted to stock up. I 

went to the nearest milk parlour and saw loads 

of people already standing in lines to stock up. I 

got four packs of butter. When I was coming 

back I realised that it’s a panic buy. I visualised 

this. and asked my wife to take a 10-12 second 

video of me. In which I told consumers not to 

panic as we’d make sure they’ll get their milk, 

butter, curd, and other essentials. 

I sent this to the farmers too. We recorded it in 

English and Hindi and within half an hour it was 

published.”   With regards to the commercial 

advertising, Sodhi explained how this was tack-

led during a meeting with all its agency partners 

on 12 March 2020.   “In India, Covid arrived a 

little later. We were seeing what happened in 

China, SEA, and Europe during a meeting in 

Anand. That’s when we thought it was the best 

time to put our message on news channels. We 

increased our media spends and told Shashi 

Sinha (CEO, IPG Mediabrands India) to get us a 

good deal. By the evening we had a media plan 

ready and we went ahead with it,” said So-

dhi.   And then came what Sodhi called the jack-

pot for Amul.   

Nostalgic moments 

“In around mid-April, Doordarshan came up 

with re-runs of Mahabharat and Ramayan. All 

the families were watching television together. 

We thought it’s the best time to pick some fam-

ily entertainment series. Ramayan and Maha-

bharat were the most-viewed. We told Sinha 

that we want to be a part of it and then became 

a sponsor. We were the only advertiser in the 

beginning. Everyone else had stopped because 

they were unsure about sales. Brand building, 



however, is not a sales exercise but a marketing 

exercise. We got 9.5-10 TRPs for it, which was 

way more than the 3.5 garnered by 2019’s IPL 

final. We got around five to six times more 

viewership at 1/10th rates, giving us 50-70 

times more benefit,” said Sodhi.   

Sodhi then stated how users on social media de-

manded them to run classic advertisements, 

and that’s when they started running cam-

paigns from yesteryear.   Then, in the next two 

months, Amul came up with six more cam-

paigns. According to Sodhi, this was because of 

decision-makers being more available while 

working from home and not travelling or caught 

up at meetings.     

“FCB and DaCunha were working from home 

and nothing stopped. We realised decision-

making and finalisation of campaigns happened 

faster, too, because decision-makers weren’t 

travelling. Our spends during the first three 

months of lockdown were high; we were the 

highest ad spenders at the time. In the entire 

year, we were among the top 10 advertisers,” 

he said.   Sodhi stated that one topic that every-

one discussed in India during the lockdown was 

food. This insight led to its Facebook show with 

live recipes.   

He explained, “Everyone is cooking at home. So, 

we came up with a show where chefs told view-

ers to come up with interesting recipes. We 

have had this going on for a year. It’s the long-

est-running, most-watched live recipe show 

with more than 2,300 episodes. The viewership 

of the recipes is 1.6 billion. We haven’t spent 

anything on this! All the chefs joined us for free 

because we had the reach they were after. If 

you use the right type of communication tool at 

the right time, it won’t cost you anything.”   

Availability and affordability   

According to Sodhi, one more reason for Amul’s 

success was being available and affordable dur-

ing the 2020 lockdown.   “Amul was not only 

visible through advertising, but the brand was 

also available and affordable. Demand for 

branded products increased in rural areas, and 

affordability is an important issue for these 

markets. We could absorb the shocks of other 

segments because we got increased growth in 

the consumer product space,” he said.   

Challenges   

Sodhi then stated the challenges he believes the 

company faces, the top of which is reaching out 

to millennials.     “We are also seeing the im-

portance of regional media increasing. And peo-

ple who were watching mainstream media on 

television, have moved on to OTTs. And then 

there is social media. While it’s huge, how can 

one measure the efficacy? We have TV and 

print measurement metrics in place, but how 

can one measure digital?” he asked.   In conclu-

sion, he said, “My advice to any marketer is that 

please look at brand building. Advertising and 

communication are important. Advertising is 

like breathing – don’t stop breathing when 

you’re in difficulty. Breathe more then. With 

these lessons, if we do enter the next lockdown, 

I don’t think any brand will reduce advertising 

now!” 
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 recent parliament committee report 

praised Chhattisgarh’s Godhan Nyay 

Yojna under which the state govern-

ment purchases cattle-dung from farmers, con-

verts it into vermicompost and sells it to farm-

ers with the aim of promoting organic farming 

in the state. 

Despite the state government’s claims and ap-

preciation from the centre’s standing commit-

tee, the on ground data shows that there is a 

lukewarm response to purchasing vermicom-

post and using it as fertiliser. 

Chhattisgarh government’s officials emphasise 

the need for marketing vermicompost but ex-

perts say that using vermicompost at the exist-

ing price is what deters most farmers. 

Launched in 2020, Chhattisgarh’s Godhan Nyay 

Yojana (GNY) was always viewed with scepti-

cism by the state’s opposition, Bharatiya Janata 

Party (BJP), but a March 2021 report by parlia-

ment’s standing committee on agriculture re-

cently praised it and even recommended it for 

other parts of India. 

 “It has come to the notice that government of 

Chhattisgarh is procuring cow dung un-

der Godhan Nyay Yojna since 2020 at Rs. two 

per kilogram from farmers for vermicomposting 

…procuring of cattle dung directly from the 

farmers will not only augment their income and 

provide employment opportunities but also ad-

dress the problem of stray cattle and promote 

organic farming in the country as the country 

has a vast cattle population,” noted the com-

mittee in its report. 

Chhattisgarh’s Chief Minister Bhupesh Baghel 

has similar views. On July 20, 2020, in his ad-

dress at the launch of the scheme, he said 

“(The) GNY scheme is multipurpose and benefi-

cial for everyone. Cow dung procurement will 

encourage conservation and nourishment of 

livestock. The scheme would promote vermi-

compost production and use, improving fertility 

of soil. This will also end the practice of open 

grazing and encourage use of organic manure 

instead of chemical fertilisers, and thereby re-

ducing the input cost of farming.” 

However, the BJP opposition in the state claims 

that the purchase of cow dung in Chhattisgarh 

has opened new doors for corruption. Former 

chief minister and BJP leader Raman Singh has 

alleged that the state government is claiming 

success using fake purchase figures. 

Chhattisgarh government procures cow dung at 

the rate of Rs. two per kilogram from farmers 

for vermicomposting. Photo by Alok Prakash Pu-

tul. 

What exactly is the Godhan Nyay Yojana? 

Even before the Congress-led government came 

to power in Chhattisgarh in December 2018, the 
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party had given a slogan indicating its aim to 

strengthen the rural economy – Chhattisgarh Ke 

Chaar Chinhari, Narwa, Garua, Ghurwa, Baadi, 

Ela Bachana He Sangwari. Loosely translated, it 

says that the perennial streams of villages, live-

stock, organic waste coming out of the houses 

and cow dung manure along with fruits and 

vegetables in the backyard, are the identity of 

Chhattisgarh and must be protected. Soon after 

coming to power, it launched several schemes 

based on the commitment made in this slogan. 

According to the GNY plan launched in July 

2020, self-help groups (SHGs) were to be roped 

in to prepare vermicompost and other products 

from the cow dung purchased under the 

scheme. It was claimed that pr

ocurement of dung and converting it into ver-

micompost will boost organic farming in the 

state and the cattle rearers will get its benefit. 

Initially, the cost of vermicompost per kg was 

fixed at Rs 8 per kg but it was later increased to 

Rs. 10 and then Rs. 12 per kg, confirmed a sen-

ior official of the Chhattisgarh government. 

Till February 15, 2021, a total of 40.359 lakh 

(4.03 million) quintal dung was procured across 

the state under the scheme. For this, the state 

government paid Rs. 7,752.13 lakh (Rs. 775.2 

million) to farmers who sold cow dung, accord-

ing to data by the Chhattisgarh government’s 

agriculture department, that Mongabay-India 

has reviewed. The data varies in every district of 

the state. For instance, the Raipur district wit-

nessed maximum procurement of cow dung 

with a purchase of 541,225.19 quintal dung for 

which it paid Rs. 1033.59 lakh (Rs. 103.3 million) 

in return. While another district, Narayanpur, 

was lowest in terms of cow dung purchased, 

with the government buying 6,546.16 thousand 

quintals of cow dung for Rs. 11.74 lakh (Rs.1.17 

million). 

Contrary to the expectation, out of 40.359 lakh 

quintal dung purchased across the state, only a 

small amount of dung was used for vermicom-

posting. Had the whole dung been used, around 

20 lakh quintal vermicompost would have been 

prepared across the state, but according to the 

state’s Agriculture Minister Ravindra Choubey, 

only 95,680 quintal vermicompost has been 

prepared across the state so far. Out of the to-

tal vermicompost prepared, less than half 

(44,368 quintal) was sold to farmers. 

Self-help groups (SHGs) were to be roped in to 

prepare vermicompost and other products from 

the cow dung purchased under the scheme. 

95,680 quintal vermicompost has been pre-

pared across the state so far. Photo from DPR 

Chhattisgarh. 

According to the official data, till February 15, 

2021, the government spent Rs. 7752.13 lakh 

(Rs. 775.2 million) on purchasing dung. In com-

parison to this, SHGs engaged in vermicompost 

selling, got just Rs. 397.61 lakh (Rs. 39.7 million) 

from it. 

In addition to organic manure, 29,236 litres of 

pesticides and 45,265 litres of biogas were pro-

duced in Bemetara, Surajpur and Surguja dis-

tricts by February 2020. Few other items like 

dung-cake, idols, toys etc. are being prepared as 



well but the income from these is not compara-

ble to the expenditure on the purchase of cow 

dung. 

There are reports highlighting that a lot of cow 

dung is getting swept away in unseasonal rains. 

However, in many areas of the state, the dung 

purchase has been stopped for the last few 

months citing reasons like increased quantity of 

cow dung and more. Villagers have also organ-

ised protests at many places, against the stop-

ping of the purchase. 

While examining the claims, Mongabay-India 

was informed by the people impacted, that sev-

eral purchasing centres have been closed. For 

instance, 12 centres of cow dung purchasing 

were opened in Rajnandgaon but of them eight 

centres are now closed. Similar is the story in 

many other districts in the state. 

Jayalal Ka, a resident of Asra in Dongargaon 

(Rajnandgaon), said, “The government prom-

ised to buy cow dung but stopped doing the 

same within a few months. If this was their 

plan, they should not have initiated at all.” 

What happened to the idea of promoting or-

ganic farming? 

The state government’s claim of making ver-

micompost from the purchased cow dung and 

taking the state towards organic farming with 

the help of it also seems to be losing ground. 

Despite all the publicity, the farmers are not 

very enthusiastic about using vermicompost in 

their field. 

Statistics from the Department of Agriculture in 

the state show that six out of the 28 districts 

where 26,992 people sold dung worth Rs. 

913.15 lakh (Rs. 91.3 million), did not get a sin-

gle farmer to sell vermicompost to. These dis-

tricts include Gariyaband, Koriya, Bastar, 

Sukma, Bijapur and Narayanpur. In these six dis-

tricts, even those farmers, who had sold cow 

dung to the state government, didn’t show in-

terest in buying vermicompost. 

Similarly, in 11 districts including Baloda Bazar, 

Balod, Gaurella-Pendra-Marwahi, Mungeli, 

Korba, Sarguja, Surajpur, Balrampur, Jashpur, 

Kondagaon and Kanker, a total of 57,351 farm-

ers sold dung worth Rs. 1867.13 lakh (Rs. 186.7 

million). But by combining all these 11 districts, 

the farmers bought just 577.88 quintals of ver-

micompost. It translates into just about 0.01 

quintal or one kilogram of vermicompost to 

each farmer. 

Former state agriculture minister and BJP’s leg-

islator Brijmohan Agrawal has doubts about the 

entire scheme. He alleged that farmers in the 

state did not show much interest in the scheme 

and cited low numbers of farmers selling cow 

dung under the GNY-only 167,450. 

The state’s agriculture minister said that nearly 

100,000 women from the self-help groups have 

joined Gothan (cow shelters) and Chhattisgarh 

is moving towards organic farming. Today, 12 

lakh (1.2 million) quintal of vermicompost is 

ready and the government is working on its 

marketing plan. 

Pradip Sharma, the agricultural advisor to the 

chief minister of Chhattisgarh who played a sig-

nificant role in conceptualising these projects, 

said that people have been using chemical ferti-

lisers for the past several decades, forgetting 

the old tradition. In such a situation, it is not 

easy to turn them towards vermicompost. 

Sharma, who holds the rank of cabinet minister, 

told Mongabay-India that the GNY is a brilliant 

scheme launched by the Chhattisgarh govern-

ment. Under it, the usage of organic manure, 

which was in practice earlier but disappeared 

gradually, is being promoted. Now, farmers are 

getting good price of cattle-dung in their village 

and also getting vermicompost there itself. 

There is an increase in awareness regarding ver-

micompost which will only increase further. It 

will definitely improve the quality of soil and 

crop as well, he said. 

Agricultural scientist Sanket Thakur disagrees 

with it. He said that the farmers of Chhattisgarh 

basically cultivate paddy and they use chemical 

fertilisers which cost them Rs 4,000 per acre. He 



said: “For the kind of nutrition that paddy 

needs, about 3,000 kg of vermicompost will be 

required for one acre of land. It will cost Rs 

36,000 to farmers. So, using vermicompost 

makes farming quite expensive for an ordinary 

farmer.” 

Thakur told Mongabay-India that a large num-

ber of people who sell cow dung are those who 

run the dairy industry. Small farmers are not in-

terested in selling cow dung. Similarly, the gov-

ernment departments are buying the ver-

micompost. In addition, few amateur people 

engaged in farming are also investing in ver-

micompost. 

He said, “If the farmers make vermicompost by 

themselves or the price is kept Rs 4-5 per kg, it 

might motivate farmers to use vermicompost in 

their field.” 
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evenue from operations for the quarter 

ended 31 March was up 8.5% 

at ₹3,610.82 crore from the ₹3,325.27 

crore it reported in the year-ago period 

Packaged foods company Nestlé India on Tues-

day reported a 14.65% jump in March quarter 

net profit at ₹602 crore, slightly ahead of Street 

estimates, as the company reported double-

digit growth in domestic sales and key brands 

reported strong growth helped by in-home con-

sumption. 

Revenue from operations for the quarter ended 

31 March was up 8.5% at ₹3,610.82 crore from 

the ₹3,325.27 crore it reported in the year-ago 

period. 

The maker of Maggi noodles reported a 10.2% 

jump in domestic sales that stood at ₹3,442 

crore for the quarter as key brands in its portfo-

lio, benefiting from at-home consumption, 

posted double-digit growth, which the company 

said was broad-based and largely driven by vol-

umes and mix. 

The company, however, said that recent “sharp 

escalations” in key raw material prices is posing 

a challenge. It specially pointed to headwinds in 

commodity and packaging materials. 
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Total expenses for the quarter stood 

at ₹2,828.61 crore, up 6.1% from the year-ago 

period. Nestlé India follows a January-Decem-

ber financial year. 

“While the Nestlé India family has learnt to 

cope with the operating volatility in the pan-

demic, recent sharp escalations in key raw ma-

terial prices poses challenges that we will reso-

lutely respond to, while maintaining the integ-

rity of our business model,” said Suresh Nara-

yanan, chairman and managing director, Nestlé 

India. 

Key brands such as Maggi noodles, Kitkat, Nes-

cafe Classic, Maggi sauces, Milkmaid and Maggi 

Masala-Ae-Magic performed well and achieved 

double-digit growth, he said. Demand in out-of-

home consumption channel further improved 

during the quarter but continues to be im-

pacted by covid-19. 

Large fast-moving consumer goods companies 

were expected to perform well in the March 

quarter, helped by a lower base in the year-ago 

quarter when sales were partially impacted as 

the country moved to a lockdown. Nestlé India, 

however, reported a jump in sales on a higher 

base quarter. 

“Nestlé India reported strong first quarter re-

sults with overall numbers marginally ahead of 

our expectations,” said Abneesh Roy, executive 

vice-president, Edelweiss Securities. “Overall 

sales increased by 9% year-on-year (y-o-y) on a 

relatively high base compared to other peers at 

around 11%. The good part was both gross mar-

gins and earnings before interest, taxes, depre-

ciation and amortization or Ebitda margins ex-

panded strongly. This is a very rare feat in the 

March quarter for consumer companies as most 

will see a gross margin compression,” he said. 

During the quarter, e-commerce continued to 

deliver a strong performance and grew by 66%. 

By the end of the first quarter, the contribution 

of e-commerce to domestic business stood at 

3.8%. Export sales were lower by 12.9% due to 

lower exports to affiliates, the company said. 

Ebitda margin expanded 168 basis points (bps) 

y-o-y and gross margins expanded by 223bps y-

o-y. 

Nestlé aims to set up vaccination camps across 

its factories. “This will provide the much-

needed vaccination of our employees in the eli-

gible age group. We are in the process of ex-

tending our pioneering industry commitment of 

Nestlé Suraksha medical insurance protection 

to our distributor salesforce against covid-19 for 

an additional year,” Narayanan added. 

 

FSSAI chief calls for regulatory vigilance to ensure food safety and quality 
Updated on April 21, 2021 

https://www.thehindubusinessline.com/economy/agri-business/fssai-chief-calls-for-regulatory-vigilance-to-en-

sure-food-safety-and-quality/article34375999.ece 

he fifth session of the Codex Committee 

on Spices and culinary herbs begins vir-

tual meet. 

Underlining the importance of safe and quality 

food amidst the pandemic situation, Rita Teao-

tia, Chairperson, Food Safety and Standards Au-

thority of India (FSSAI), has said that the regula-

tory bodies need to be more vigilant to ensure 

food safety and quality. 

Inaugurating the fifth session of the Codex Com-

mittee on Spices and Culinary Herbs (CCSCH) es-

tablished under Codex Alimentarius Commis-

sion (CAC), Teaotia described the risk of unscru-

pulous and intentional adulteration of spices 

through substitution due to their high economic 

value. “This economically motivated adultera-

tion is a major malpractice and we need to be 

extremely vigilant particularly in the regulatory 

space to avoid such practices. It is important 

that we have harmonized Codex standards for 
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spices products in global trade and this is a 

work that needs the highest priority to ensure 

the safety and quality of the spices and culinary 

herbs that are being traded across the world,” 

she said. 

The 5th Session of CCSCH began on April 20 

with a series of virtual sessions held till April 29 

with nearly 300 experts from 50 countries par-

ticipating in the deliberations. 

Quality standards 

At the current session, the committee will be 

considering the quality standards for dried or 

dehydrated forms of ginger, cloves, saffron and 

two culinary herbs, oregano & basil, at step 

seven besides nutmeg and chilli peppers and 

paprika at step four in the Codex procedure of 

elaboration of food standards. There are also 

three proposals for new work, viz. cardamom, 

turmeric and prioritized group standard for 

spices in the form of dried fruits and berries. 

D. Sathiyan, Secretary, Spices Board said: 

“CCSCH is proud to be the first Codex Commod-

ity Committee to take the online route for its 

session and it is encouraging to note the active 

participation from member countries even in 

the midst of this Covid-19 pandemic situation.” 

Given many spices and culinary herbs waiting in 

the ranks for consideration by the committee, it 

was an obvious and logical choice to bring in 

‘grouping of spices’ to cover more ground 

quickly.’ 

Guilherme da Costa Jr, Chair of Codex Alimen-

tarius Commission, said, “figures on severe 

problems due to the lack of food safety control 

continue to cause thousands of food-borne ill-

nesses, deaths, and rising unemployment every 

year, besides the economic crisis in different 

countries. It is essential and paramount to do 

our best - now in this new normal - to develop 

and disseminate Codex standards to ensure the 

safety and quality of food for everyone, every-

where, following the Sustainable Development 

Goals which are linked to the Codex mandate”. 

Farm to Fork approach 

Pointing to the need for adopting the ‘Farm to 

Fork’ approach for ensuring safety and tracea-

bility throughout the entire supply chain, Ro-

derico H. Ofrin, World Health Organisation 

(WHO) representative in India, said: “both the 

producers as well as the food regulators have a 

critical role in ensuring compliance with food 

safety, quality and sustainability standards 

which is becoming increasingly demanding be-

cause of the concern around food safety, espe-

cially in the current context of Covid-19.” 

Konda Chavva, Assistant Food and Agriculture 

Organization (FAO) representative in India said 

that “FAO is making efforts to improve and har-

monize standards by implementing specific 

steps and building capacities at various level to 

ensure food safety and fair trade, and protect-

ing producer and consumer interests, and en-

couraging deliberations towards harmonization 

of global quality standards for spices and culi-

nary herbs”. 

 

 

 

 

 

 

 

 

 

 

 



Dairy Farmers begun throwing away their milk in Chattisgarh 
APR 19, 2021 

https://dairynews7x7.com/dairy-farmers-begun-throwing-away-their-milk-as-they-are-unable-to-sell-milk/ 

 
 joint decision taken by the dairy farm-

ers in Chhattisgarh’s Balod district to 

throw away 1,500 litres of milk down 

the drain daily has invited wrath and criticism 

by the people even as the district administra-

tion stated that during the lockdown they are 

allowed to sell the milk at fixed hours. 

Farmers of a local dairy group, ‘Ganga Maiyya 

Dairy Production and Processing Cooperative 

Society’ have so far dumped over 4,500 litres of 

milk costing nearly Rs 2 lakh during the last 3-4 

days. 

The quantity of milk recklessly squandered 

away is staggering the local population who 

strongly reacted to such colossal waste. 

“This is absolutely unacceptable. The milk can 

be given to the patients at Covid care centres 

and hospitals and even to the needy persons”, 

said a local advocate Dheeraj Chopda. 

The president of the society Kamlesh Gautam 

justifying the decision said that they have no 

other choice amid the ongoing Covid-19 lock-

down. 

“We are facing some restriction after the lock-

down been imposed. We receive over 1500 litre 

milk daily from the dairy farmers and allowed to 

sell the milk only outside the counter. But we 

could barely sell around 150 litres. We don’t 

have any storage facility nor any scope to use of 

the remaining milk except to dump it in the 

drain or culvert”, said Gautam. 

People are demanding the milk can also be dis-

tributed among those keeping the fast during 

Navratri and the month of Ramadhan. “While 

many poor struggling to get the food during the 

lockdown, the Balod administration should take 

cognisance of the such unwise act and make al-

ternative arrangement to stop it”, said Uchit 

Sharma, a social activist. 

The Cooperative Society with DoodhGanga’ as 

its mono came into existence in 2017 in the fast 

growing market of milk and its products in the 

Balod district with 9 lakh population. The suc-

cessful concept was pioneered by the then col-

lector Saransh Mittar. 
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Flavoured milk taxable at 12% under GST: AAR rules in Amul dairy case 
Last Updated at April 18, 2021 12:57 IST 

https://www.business-standard.com/article/pti-stories/flavoured-milk-taxable-at-12-under-gst-aar-rules-in-amul-

dairy-case-121041800301_1.html 

 
lavoured milk is basically 'beverage con-

taining milk' and will attract 12 per cent 

GST, the Gujarat Authority for Advance 

Ruling (AAR) has said. 

Gujarat Co-operative Milk Marketing Federation 

Ltd, which markets dairy product un-

der Amul brand, had approached the AAR on 

the taxability under the Goods and Services Tax 

(GST) of flavoured milk which the company sells 

under trade name Amul Kool /Amul Kool Cafe. 

The applicant had submitted before the AAR 

that the process of the flavoured milk is stand-

ardisation of fresh milk according to the fat con-

tents and then heating at certain temperature 

followed by filtration, pasteurisation and ho-

mogenisation and then mixing of sugar and vari-

ous flavours and finally bottling. 

The authority said that the flavoured milk would 

be classifiable as a 'beverage containing milk', 

which is taxable at 12 per cent under GST. 

Earlier the Karnataka AAR, in an application of 

Karnataka Cooperative Milk Producers Federa-

tion, had ruled that flavoured milk is taxable at 

5 per cent. 

AMRG & Associates Senior Partner Rajat Mohan 

said contradictory AAR rulings and hyper-tech-

nical interpretation of tax rate entries 

in GST law are leading to litigation. 

"Classification of ready to consume flavoured 

and sweetened milk would be a subject matter 

of litigation in near future due to the contradic-

tory rulings given by state AAR benches," Mo-

han added. 

 

Functional Foods: Innovative products in dairy industry 
April 18, 2021 

https://kashmirreader.com/2021/04/18/functional-foods-innovative-products-in-dairy-industry/ 

 
roduct development is an important as-

pect when it comes to growth of food in-

dustry. Certain products, however, have 

almost remained unchanged for several dec-

ades. I can quote ‘n’ number of such categories 

of foods, like pasteurised milk, table-butter, nu-

merous varieties of cheese, skimmed milk pow-

der, etc. However, there are several ‘newly de-

veloped foods’ such as low-fat spreads, dairy 

desserts, UHT-treated flavoured milk, ice cream 

novelties, etc. This new product development is 

mainly focused on expanding the market port-

folio with the aim of business growth. There 

may be several other reasons for food manufac-

turers to turn to new innovative products, such 
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as a more convenient product or products hav-

ing extended shelf life. 

Change is good, if it does not harm you. With 

the rise of emerging technologies and initiatives 

like “Eat Right India” campaign rolled out by the 

food regulatory authority, FSSAI, consumers 

have become aware of health consciousness. 

Consumer demand, perceived or real, is per-

haps the most significant factor leading to new 

product development. ‘Health foods’ or ‘func-

tional foods’ represent a really valuable group 

of products in this context. 

Changes in lifestyle have pros and cons and one 

of the major cons is life-style disorders, such as 

diabetes, obesity, coronary heart disease, etc. 

Physiologically functional foods are seeing 

faster growth in demand due to more and more 

consumer awareness about the relationship of 

food and well-being. Thus, increasing aware-

ness among consumers about which specific 

compounds and ingredients present in their 

food possess disease preventive or curative 

properties has led to the concept of functional 

foods, which represent, in terms of their con-

tents, far more than the traditional products’ 

compositional characteristics. 

Now the focus of scientific investigations has 

turned towards exploring the role of biologically 

active components on human health. The basic 

temptation is towards products that are natu-

ral, for every little disturbance related to health 

results in flourishing of products containing var-

ious therapeutic ingredients. Functional foods, 

pharma foods, designer foods and nutraceuti-

cals are synonymous with foods that prevent 

and treat diseases. Epidemiological studies and 

randomised clinical trials carried out in different 

parts of the world have demonstrated or at 

least suggested numerous health effects related 

to functional food consumption, such as reduc-

tion of cancer risk, improvement of heart 

health, enhancement of immune functions, low-

ering of menopause symptoms, improvement 

of gastrointestinal health, anti-inflammatory ef-

fects, reduction of blood pressure, antibacterial 

& antiviral activities, reduction of osteoporosis, 

etc. 

Nutritional significance of milk is well docu-

mented and increasing cases of cancers, coro-

nary heart diseases, osteoporosis and many 

other chronic diseases have been attributed to 

our diet. But beyond known nutrients, i.e., vita-

mins and proteins, milk and milk constituents 

have more to give and scientists are scurrying to 

know exactly which milk components might de-

bar specific diseases. An ever-expanding array 

of previously unknown such molecules with 

hard to pronounce names is being uncovered. 

But their exact metabolic role and how these 

can be utilised in designer food need to be elu-

cidated (A.A. Patel and A.K. Singh, Dairy Tech-

nology Division NDRI.) All over the world there 

has been growing demand for functional foods. 

Currently Japan leads the planet within the 

functional-food production, with production 

and consumption of about 100 such products. 

The term “functional food” was first utilised in 

Japan, in the 1980s, for food products fortified 

with special constituents that possess advanta-

geous physiological effects. Functional foods 

may improve the overall conditions of the body 

or decrease the danger of some diseases and 

may even be used for curing some illnesses. Alt-

hough many scientific and regulatory bodies 

have already defined the term “functional 

food”, so far there is no universally accepted 

definition for this group of food. The general 

consensus seems to be emerging towards 

‘Functional foods’ defined as “foods that, by vir-

tue of the presence of physiologically active 

components, provide a health benefit beyond 

basic nutrition.” In order for a food to qualify as 

a functional food, several things are to be kept 

in mind before trials, viz: If it is a food (not cap-

sule, tablet or powder) derived from naturally 

occurring ingredients; if it should be consumed 

as part of daily diet and when ingested, it 



should serve to regulate a particular body pro-

cess, such as improvement of biological defence 

mechanisms. 

In recent years there has been a huge and rap-

idly growing body of scientific data showing that 

diet plays a crucial part in diseases. Diet is as-

sumed to contribute to 6 of the ten leading 

causes of death. Nutrients and non-nutritive 

food components have been associated with 

the prevention and/or treatment of chronic dis-

eases such as cancer, coronary heart disease 

(CHD), diabetes, hypertension, and osteoporo-

sis. According to an estimate, about 70% of cer-

tain cancers are directly related to the type of 

food we eat. As the data supporting the role of 

diet in health promotion and disease preven-

tion continue to mount, it is likely that the 

quantity of enhanced foods will expand sub-

stantially. There is an increasing demand by 

consumers for quality of life, which is fuelling 

the nutraceuticals revolution. Functional foods 

are viewed as an option for cost-effective 

health care and improved health status. Moreo-

ver, a massive segment of the population is ag-

ing and considerable health care budget in most 

country is concentrated on treatment instead of 

prevention. Thus, the utilisation of nutraceuti-

cals in daily diets is often seen as a means to 

scale back escalating health care costs which 

will contribute not only to an extended lifespan, 

but also more importantly to a longer health 

span. 

In India, the functional foods market is esti-

mated at $70 billion or 4% of processed food-

stuff and is growing at threefold times the origi-

nal pace. In developed markets, higher con-

sumer awareness on health and wellness is be-

ing addressed through product innovations and 

marketing prowess of huge players. While the 

ageing population needs more engineered 

foods, the younger population is demanding 

more fortified foods for extra energy. Health-re-

lated issues are forcing food processors to 

launch campaigns to market low carbohydrate 

diets or other such foods. It is likely predicted 

that functional foods will still retain the market 

(or grow) owing to growing health concerns. 

Regulations have ensured the segment’s organ-

ised growth. There are tons of products sold 

within the name of nutraceuticals within the In-

dian market. Around 100 products are even 

listed on the web alongside worldwide compa-

nies and around 20 Indian companies have a 

record of manufacturing nutraceuticals and 

marketing them globally. India is comparatively 

a replacement market. The dimension of the In-

dian nutraceutical market is estimated to be 

about Rs 1,600 crore in 2001 (independent sur-

vey). All major pharma players are in the pro-

cess of entering this market. The extent of ex-

ports from India remains small, estimated to be 

perhaps Rs 750 crore. The main markets for In-

dia are the US, Europe and Japan. India can be-

come a leader in this field as we hold key exper-

tise and also as we are rich in biodiversity. 

Milk-based functional foods and nutraceuticals 

Dairy products are an essential part of human 

diet. Milk is that sole food which possesses the 

power to sustain life all through the stages of 

development. Besides being a source of quality 

proteins and energy-rich fat, it contains im-

portant micronutrients like calcium, potassium, 

sodium, magnesium and vitamins, which are vi-

tal for overall development of the human body. 

Also, several health attributes are associated 

with milk or its constituents, just like the role of 

calcium in controlling hypertension and colonic 

anti carcinogenicity, protective roles of carote-

noids and conjugated linoleic acid (CLA) against 

cancers. Butyric acid, the short chain acid of 

milk fat, has been shown to manage cell growth 

and enhance anti-tumour activities. Certain mi-

nor milk components either naturally occur or 

formed during processing have also been en-

dowed with many unique health benefits. Ex-

amples include lacto ferrin, lactulose, galacto-

oligosaccharides (GOS), B-lacto globulin, and bi-

oactive peptides (source: NDRI, Report IV). 



Probiotic dairy foods 

The basis for selection of probiotic micro-organ-

isms include safety, functional aspects (survival, 

adherence, colonisation, antimicrobial produc-

tion, immune stimulation, antigen toxic activity 

and prevention of pathogens) and details such 

as growth in milk and other food base, sensory 

properties, stability, phage resistance and via-

bility. Newer avenues as carriers of probiotic or-

ganisms are being sought. Fermented milk be-

ing a ‘live’ food is potentially an excellent vehi-

cle for these beneficial microbial cultures. Rec-

ognising the beneficial properties of probiotic 

organisms and challenged with the possibility 

that these organisms may produce end prod-

ucts that may be different from those produced 

by the normal starters in these products, sev-

eral attempts have been made to manufacture 

probiotic milk products like probiotic dahi, pro-

biotic cheese, probiotic yoghurt and yoghurt 

drinks. Milk in its natural form is almost unique 

as a balanced source of man’s dietary need. The 

various steps in processing and storage have a 

measurable impact on some specific nutrients. 

Milk also provides a convenient and useful vehi-

cle for addition of certain nutrients to our diet 

and has following benefits: 

a. Easier quality control measure implementa-

tion. 

b. Wider consumption by all age groups. 

c. Cost affordable by target population. 

d. Higher stability and bioavailability of the 

added micronutrients. 

e. Addition of fortificants usually cause mini-

mum change in colour, taste and appearance. 

Fortified Milk Products 

Liquid milk fortification with vitamins A & D is 

mandatory in several countries. ß-carotene is 

added as a colour-enhancing agent to some 

milk products such as butter. Dried milk is often 

fortified with vitamins A and D, calcium, and 

iron. Milk based infant formula and weaning 

foods are fortified with a range of vitamins, 

minerals, and other nutrients such as polyun-

saturated fatty acids. Powdered milk used for 

complementary feeding in Chile is fortified with 

vitamin C, iron, copper and zinc. However, the 

milk fortification usually impairs its sensory and 

processing quality characteristics. Moreover, bi-

oavailability of fortified nutrients is another ma-

jor concern. 

Challenges in development of functional dairy 

foods 

In India, we have traditional products touted as 

functional but they have little scientific valida-

tion. Regulations will thus need to evolve to 

promote R&D, ensure validation and restrict ex-

ploitation of consumers. Companies also need 

to be sincere and honest in their claims while 

marketing and communicating with consumers 

till appropriate regulations laid down by FSSAI 

are enacted. Food processors will have to pro-

vide an optimal merger between taste, conven-

ience and health attributes. Companies would 

require expert knowledge in flavour-masking 

fortification know-how and delivery systems. 

Scientific validation of functional foods 

The scientific evidence for functional foods and 

their physiologically active components can be 

categorised into four distinct areas: (a) clinical 

trials, (b) animal studies, (c) experimental in 

vitro laboratory studies, and (d) epidemiologic 

studies. Much of the current evidence for func-

tional foods lacks well-designed clinical trials; 

however, the foundational evidence provided 

through the other types of scientific investiga-

tion is substantial for several of the functional 

foods and their health-promoting components. 

Consumer awareness about the connection be-

tween diet and health has led to continuously 

growing demand for functional foods. Rapid ad-

vancements in science and technology, increas-

ing healthcare costs, changes in food laws af-

fecting label and merchandise claims, an aging 

population, and rising interest in achieving well-

ness through diet are among the factors fuelling 

interest in functional foods. Credible research 



indicates many potential health benefits from 

milk components. Development of functional 

foods needs to take under consideration a vari-

ety of issues starting from material selection, 

process parameters, and sensory acceptance, as 

also validation of the intended health virtues of 

the food. While considerable progress has been 

made in this regard, far more must be done in 

this area. 

The writer is Advisor, Food and Consumer Af-

fairs, Government of Madhya Pradesh, AIGGPA, 

Bhopal. Opinions expressed in this article are 

based on review of scientific research carried 

out by subject expert organisations/ research-

ers, and have nothing to do with the organisa-

tion the writer works for. 

 

 

Chief Minister launches AP Amul Project in Guntur 
Updated on April 16, 2021 

https://www.thehindubusinessline.com/news/national/chief-minister-launches-ap-amul-project-in-guntur/arti-

cle34338751.ece 

ndhra Pradesh Chief Minister YS Jagan 

Mohan Reddy today launched AP Amul 

Project in Guntur district and outlined 

₹4,000 crore plans to strengthen the milk sup-

ply chain. 

The Chief Minister said the project was started 

following an MoU with Amul on July 21, 2020 

for the empowerment of women self help 

groups by encouraging the setting up of milk co-

operatives in government sector. 

Through the AP-Amul project, 9,899 villages 

across the State will be brought under milk pro-

duction, where Bulk Milk Cooling Units (BMCU) 

and Automatic Milk Collection Units (AMCU) 

will be set up. 

GCMMF (Amul) MD RS Sodhi and Sabarkanta 

Co-operative Society MD BM Patel were among 

those who participated through video confer-

ence. 

The AP Amul Palavelluva Project was started on 

December 2 and milk is being collected in 400 

villages in Chittoor, YSR Kadapa and Prakasam 

districts. From today, milk will be collected from 

129 villages in the Guntur district and in 174 vil-

lages in Chittoor district. 

He said the women in 400 villages are getting 

₹5-7 more per litre than the existing price. 

The Chief Minister said Amul has been paying 

remunerative price in the market. Amul, which 

is a cooperative movement, pays more than the 

existing price per liter and the profit earned 

would be distributed among the stakeholders 

every six months. 

He said 41.44 lakh liters of milk was collected 

from 10,871 women dairy farmers in 400 vil-

lages of Chittoor, Kadapa and Prakasam districts 

from December 2 and ₹18.46 crore has been 

paid. Amul paid ₹3.52 crore more than the ex-

isting price. 
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Dairy Day launches new range of ice-cream cakes 
16 Apr 2021 

https://www.printweek.in/news/dairy-day-launches-new-range-of-icecream-cakes-54471 

airy Day, an Indian ice cream brand, 

has introduced a new range of 100% 

vegetarian eggless 500ml ice-cream 

cakes in the market with four new flavours such 

as Red Velvet, Choco Mocha, Choco Fantasy and 

Honey Almond. 

 
The company has an extensive presence in Kar-

nataka, Tamil Nadu, Andhra Pradesh, Tel-

angana, Maharashtra, Goa, and Pondicherry. 

MN Jaganath, co-founder, Dairy Day, said: “Ice 

Cream Cake is a treat for cake and ice cream 

lovers alike. Dairy Day Ice Cream Cake offers 

consumers the delightful combination of both 

the desserts, which will give them a delectable 

experience. 

“Dairy Day brand is known for its unique fla-

vours of ice creams and it is our constant en-

deavour to bring out innovative new products 

to the market. We will be launching a series of 

new flavours and products this summer.” 

The ice-cream cakes, which are priced from Rs 

299 onwards, will be available in 500 ml packs. 

The new flavours will be available across over 

30,000 outlets in Karnataka, Tamil Nadu, Maha-

rashtra, Goa, Andhra Pradesh, Telangana, and 

Pondicherry. 

Founded in 2002, Dairy Day is one of the top 10 

brands in India with extensive presence in 

South India and Maharashtra. Dairy Day manu-

factures and supplies approximately 150 prod-

ucts in over 30 flavours. The range of products 

includes a variety of cups, cones, sticks, tubs, 

kulfis and other novelties. Promoted by MN 

Jaganath, A Balaraju and their colleagues, the 

company has two manufacturing units in Karna-

taka, spread over 2,00,000 sqft with production 

capacity of 1.4 lakh litres per day. 

 

After UP Govt Announces Statewide Lockdown On Sunday, Mother Dairy Issues Statement 

On Supply of Milk 
Updated: April 16, 2021 4:05 PM IST 

https://www.india.com/uttar-pradesh/covid-19-mother-diary-yogi-adityanath-statewide-lockdown-up-uttar-pra-

desh-curfew-coronavirus-latest-news-4590164/ 

 

ucknow: Owing to the unprecedented 

spike in the COVID cases in the state, 

the Yogi Adityanath-led Uttar Pradesh 

government on Friday announced a total lock-

down on Sunday in all districts of the state. The 

government also added that those caught with-

out wearing masks will have to pay a fine of Rs 

1,000. Repeat offenders will 

have to pay a penalty of 10 times the fine 

D 

L 

https://www.printweek.in/news/dairy-day-launches-new-range-of-icecream-cakes-54471
https://www.india.com/uttar-pradesh/covid-19-mother-diary-yogi-adityanath-statewide-lockdown-up-uttar-pradesh-curfew-coronavirus-latest-news-4590164/
https://www.india.com/uttar-pradesh/covid-19-mother-diary-yogi-adityanath-statewide-lockdown-up-uttar-pradesh-curfew-coronavirus-latest-news-4590164/


amount. “There will be a weekly closure in all 

rural and urban areas of the state on Sunday. 

Soon after the announcement, Mother Dairy is-

sued a statement clearing the air on the supply 

of milk to the household during the lockdown. 

“Mother Dairy is part of essential services and 

we will be at your service without disruption on 

Sunday,” Mother Dairy said. 

According to the order issued by the chief min-

ister, only sanitation, sanitisation and emer-

gency services will operate during this period. 

Necessary awareness works should also be 

done in this regard. “A fine of Rs 1,000 will be 

imposed if someone is caught without the mask 

for the first time. If caught for the second time, 

a penalty of 10 times the fine amount should be 

imposed,” the chief minister’s statement said.  

UP is one of the 10 states that have shown a 

steep rise in daily new COVID-19 cases account-

ing for 79.10 per cent of the new infections. Ut-

tar Pradesh had on Thursday registered 22,439 

fresh COVID-19 cases, its highest-single day 

spike in cases since the outbreak of the pan-

demic in 2020. 

Yesterday, the administration had revised tim-

ings for night curfew in ten districts amidst the 

worsening COVID-19 situation. The curfew will 

now begin at 8 pm and end at 7 am. Earlier, the 

curfew timings were from 9 pm to 6 am. 

Presently, night curfew is in force in Lucknow, 

Kanpur City, Gautam Buddha Nagar, Prayagraj, 

Varanasi, Ghaziabad, Meerut, Gorakhpur, 

Shravasti and Moradabad. 
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Yogurt Can Mitigate Cytokine Storms In COVID-19 Patients 
APR 30, 2021 

https://dairynews7x7.com/yogurt-can-mitigate-cytokine-storms-in-covid-19-patients/ 

 
hat is a Cytokine Storm? 

One of the great mysteries of the 

new coronavirus is why it causes 

only mild disease in most people, but turns fatal 

for others. In many cases, it seems the worst 

damage may be driven by a deranged immune 

response to the infection, rather than the virus 

itself. 

In many of the sickest patients with COVID-19, 

their blood is teeming with high levels of im-

mune system proteins called cytokines. 

Scientists believe these cytokines are evidence 

of an immune response called a cytokine storm, 

where the body starts to attack its own cells 

and tissues rather than just fighting off the vi-

rus. 

How Yogurt can mitigate Cytokine Storms 

Yogurt is a fermented probiotic dairy drink. 

Molecules in this fermented probiotic drink 

seem to alleviate cytokine storm which is the 

major cause of Covid-19 death. 

It is prepared by inoculating milk with microor-

ganism mixtures. These probiotics in yogurt are 

known to offer many other benefits like balanc-

ing the side effects of antibiotics and soothing 

tummy issues. 

People have relied on yogurt’s potential bene-

fits for years. In India and many other countries 

it is a tradition drink consumed everyday with 

meals and otherwise. 

Researchers at the Ben-Gurion University of the 

Negev (BGU) have identified molecules in a type 

of yogurt, Kefir. 

PhD student Orit Malka led the study (read be-

low), which was published in the journal Micro-

biome. Profs. Michael Meijler, Ariel Kush-

maro and Ron Apte, all of BGU, participated. 

Prof. Raz Jelinek and Ms. Orit Malka with their 

unique probiotic yogurt at Ben-Gurion Univer-

sity laboratory. 

(photo credit: DANI MACHLIS) 

These molecules can fight pathogenic bacteria 

and block communication between cells. This 

approach can be promising to fight antibiotic-

resistant bacteria. 

Researchers have been observing these mole-

cules and have isolated them. They found that 

these molecules also reduced the virulence of 

vibrio cholera that causes cholera. 

These molecules interfered in the group of bac-

terial biofilms that contribute towards the pro-

gression of disease. 

The applicability of kefir-secreted molecules 

came as a surprise. They do not only alleviate 

the cytokine storm but also restores the im-

mune system’s balance. 

“These results are notable, since this is the first 

demonstration that virulence of human patho-

genic bacteria can be mitigated by molecules 

secreted in probiotic milk products, such as yo-

gurt or kefir,” said Prof. Raz Jelinek, vice presi-

dent and dean for research & development at 

BGU. 
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“Our research illuminates for the first time a 

mechanism by which milk-fermented probiotics 

can protect against pathogenic infections and 

aid the immune system. 

Following promising results in animal models, 

we look forward to administering these drug 

candidates to patients who are experiencing a 

cytokine storm due to Covid-19 infection, or 

people suffering from acute inflammatory 

bowel pathologies such as Crohn’s disease.” 

Josh Peleg, CEO of BGN Technologies, the tech-

nology transfer company of BGU, added that 

“In a reality where antibiotic-resistant bacteria 

are becoming an imminent threat, the novel 

molecules discovered by BGU scientists pave a 

completely new path for fighting bacterial infec-

tions by disrupting cell-to-cell communications 

in pathogenic bacteria.”about:blank 

“Moreover, the dramatic anti-inflammatory ac-

tivities of the molecules may open new avenues 

for therapeutics and scientifically proven probi-

otic food products.” 

BGN Technologies is setting up a biopharma 

company “for the further development and clin-

ical examination” of the technology. 

 

US dairy consolidation likely to continue down the road 
April 30, 2021 

https://www.farmanddairy.com/top-stories/us-dairy-consolidation-likely-to-continue-down-the-road/661254.html 

 
airy farms in the US are consolidating 

at a faster rate today than any other 

agricultural commodity. In January 

2020, the dairy cattle inventory was about 9.3 

million cows distributed among 34,200 farms, 

with an average annual productivity per cow of 

about 23,000 pounds of milk. 

About 50% of licensed dairy farms, mostly with 

less than 500 cows, ceased operation in the 

past 20 years at a rate of about 2,300 farms per 

year, or 6.3 dairy farms per day, without chang-

ing the national milk cow inventory. 
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The dairy industry consolidation is global, with 

similar trends in South America, Asia and Eu-

rope, characterized with fewer dairy farms of 

larger sizes. In today’s US dairy industry, about 

5% of the dairy farms are milking almost 60% of 

cows (Figure 1). In other words, 1,700 large 

dairy farms are milking about 5.6 million cows, 

with an average herd size of about 3,300 cows. 

This consolidation trend will likely continue with 

emphasis on improving the efficiency of pro-

cesses, integrated with local communities and 

natural resources (land, water and energy), 

while meeting the demands of consumers and 

improving sustainability within production eco-

systems. 

There is a marked trend to implement regener-

ative management practices and to adopt preci-

sion technologies to achieve consistency with 

daily routine tasks. Since the first commercial 

milking robot’s installation on a dairy farm in 

1992 in the Netherlands, over 35,000 dairy 

farms of all sizes have adopted this technology 

worldwide. 

Labor 

The U.S. farm labor shortages have been an is-

sue for the past few decades as well. 

This is likely influenced by demanding work 

schedules and physically demanding jobs, lim-

ited access to educational opportunities or 

simply individual preferences to live near larger 

urban communities with greater access to de-

veloped infrastructure such as Internet access, 

health services, entertainment, schools and 

shopping. 

The labor shortage observed in rural America is 

also a global phenomenon, with similar trends 

in South America and Europe. Some dairy farms 

have been able to reverse this labor shortage by 

also providing their employees with housing, 

covering expenses associated with transporta-

tion, offering educational opportunities for em-

ployees and their families and providing work-

related clothing. 

In the next 20 years, following the latest US 

dairy farm consolidation trend (4% average per 

year for the past 15 years, or 8.8% dairies lost in 

2018), we will likely have the same number of 

dairy cows (about 9.3 million) distributed across 

15,000 dairy farms. This consolidation process 

will continue, and the profitability across farm 

sizes will likely determine at what rate. 

These farms will likely be more efficient in 

terms of producing milk solids and monitoring 

their ecosystems. 

Networks 

Today, we see food systems completely inte-

grated with an established network of suppliers 

and professionals, actively engaged with their 



local communities with a logistic that goes from 

the farm to consumers. Farms have been inte-

grating best animal welfare and sustainability 

practices with strong emphasis on prevention 

and a process of continuous improvement. 

Teamwork, commitment, leadership, con-

sistency and communication are essential in 

modern production systems. The process of 

training professionals, employees and farm 

leaders requires us to identify these needs and 

transform them into opportunities. 

In addition to veterinarians, nutritionists or 

agronomists, today we need developers of digi-

tal applications to integrate data points, visual-

ize the complexity of production systems to im-

prove decision making. We also need ag com-

municators to reach and connect with the new 

generation of consumers, and tell the story with 

facts and transparency. 

 

Land O’Lakes Profit Triples on Robust Dairy Demand, Grains Rally 
April 29, 2021, 7:30 PM GMT+5:30 

https://www.bloomberg.com/news/articles/2021-04-29/land-o-lakes-profit-triples-on-robust-dairy-demand-

grains-rally 

and O’Lakes Inc., one of the biggest U.S. 

farm cooperatives, said first-quarter 

profit more than tripled as the reopen-

ing of businesses lifts demand for dairy. 

Net earnings surged to $136 million from $37 

million a year earlier. Sales rose 4% to $3.9 bil-

lion, Land O’Lakes said in a statement Thursday. 

The Minnesota-based butter and cheese maker 

reported gains across all business units. Land 

O’Lakes is reaping benefits as U.S. restaurants 

and schools reopen amid easing pandemic re-

strictions, which is bolstering the market for 

dairy products. At the same time, the biggest 

grains market rally since 2013 is prompting U.S. 

farmers to plant more crops, which is helping its 

segment that sells crop nutrients, herbicides 

and seed treatments. 

The farmer-owned cooperative said the quarter 

ended March 31 was the “strongest of the past 

decade.” 

 

 

Arla reveals average carbon footprint of its dairy farmer suppliers 
April 27, 2021, 7:00 am 

https://www.pressandjournal.co.uk/fp/business/farming/3087028/arla-reveals-average-carbon-footprint-of-its-

dairy-farmer-suppliers/ 

 
he European dairy farmers’ co-operative, which 

produces brands including Lurpak, Anchor and 

Cravendale, carried out climate 

checks on 8,131 of its members’ farms 

across seven European countries, in-

cluding the UK, in 2020. 

Farmers were asked to submit data in response 

to 203 questions covering a range of topics in-

cluding the number of animals on the farm, 

feed composition, the use of fertiliser, and the 

use of electricity, fuel and renewable energy. 

The findings, which were validated by external 

assessors, show the average Arla farmer pro-
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duced 1.15kg of CO2e (carbon dioxide equiva-

lent) per kg of milk produced – this compares to 

a global average of 2.5kg of CO2e per kg of milk, 

as stated by the Food and Agriculture Organisa-

tion (FAO). 

Arla chairman, Jan Toft Norgaard, welcomed 

the results of the climate checks and said they 

had helped identify five ways the co-op’s farmer 

suppliers can lower the carbon footprint of 

dairy. 

These are: better feed efficiency to improve 

milk yield; precision feeding to reduce surplus 

protein in feed rations; a healthy and long life 

for the cow to improve milk yield; precise ferti-

liser management to reduce nitrogen surplus 

from feed production; and better land use man-

agement to ensure better crop yields. 

“The data shows that all types of farms can 

achieve tangible results if precision farming is 

increased in these five areas,” said Mr Nor-

gaard. 

“This will help us significantly going forward 

both to lower our CO2e footprint and for future 

investments on farms to help meet our ambi-

tious climate goals.” 

Arla has set a target of reducing its CO2e emis-

sions by 30% between 2015 and 2030 and to 

become net-zero by 2050. 

Mr Norgaard said the initial results from the cli-

mate checks would act as a baseline for its dairy 

farmer suppliers. 

“For us, the number is not a final result but a 

baseline from where we need to improve,” 

added Mr Norgaard. 

“The climate checks is a tool to guide our next 

steps, to accumulate more insight and transpar-

ently measure our progress going forward.” 

Arla’s director of agriculture in the UK, Alice 

Swift, said the findings would help improve the 

common understanding of what works to re-

duce the carbon footprint of farms. 

She said: “It is a myth that farms of a certain 

system, type, size, breed or location are in 

amore favourable position to lower their foot-

print than other farmers with different condi-

tions. 

“Lowering your footprint is all about finding the 

right balance between the resources that go in 

and the value that comes out. The data shows 

that all types of farms can achieve tangible re-

sults if precision farming is increased in the five 

areas we have identified and it will often bene-

fit both the climate and the farm’s longer term 

profitability.” 

 

Rosendale Dairy will host 10th-annual Community Compost Day 
Apr 25, 2021 

https://www.riponpress.com/news/rosendale-dairy-will-host-10th-annual-community-compost-day/arti-

cle_aec8b00c-a444-11eb-b6e2-bb7fe34ebf30.html 

osendale Dairy will host its 10th annual 

Community Compost Day Saturday, 

May 1 from 8 to 11 a.m. at the farm, 

N8997 County Highway M. Compost is the 

brown gold of gardening —100% organic and 

bursting with critical nutrients for hungry spring 

flower and plant beds. 

Interested residents will be able to fill their 

trailer, truck, personal containers or the compli-

mentary (limit four per vehicle) compost bags. 

Trailers are welcome. 

“After COVID-19 forced the cancellation of last 

year’s giveaway, we are delighted to welcome 

back this seasonal favorite event,” said Avi 

Stern, Milk Source director of public affairs. 

“We always try to time Compost Day [so] our 

nutrients can help make those cherished 

Mother’s Day gardens grow to their very best.” 
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Farmers support bill to stop misleading non-dairy labels 
Apr 24, 2021 

https://www.tmj4.com/news/local-news/farmers-support-bill-to-stop-misleading-non-dairy-labels 

REEN BAY (NBC 26) — There's a move-

ment in Congress to try and help Amer-

ica's dairy farmers. 

Wisconsin Sen. Tammy Baldwin is among four 

members of congress from dairy-producing 

states who have re-introduced legislation to 

combat misleading labeling of imitation dairy 

products. 

The DAIRY PRIDE Act would require non-dairy 

products made from nuts, seeds, plants and al-

gae to no longer be mislabeled with dairy terms 

such as milk, yogurt or cheese. 

Local farmers support the bipartisan bill, which 

has 33 co-sponsors in the U.S. House. 

The bill also would require the Food and Drug 

Administration to issue guidance for nationwide 

enforcement of mislabeled products. Current 

regulations define dairy products as being from 

dairy animals, but the FDA has not enforced the 

rule. 

“Research has shown that customers are con-

fused by the way dairy imitations are presented 

in the marketplace. Mislabeling is not tolerated 

in most sectors of the economy, but it is perva-

sive in the dairy aisle,” Edge Dairy Farmer Coop-

erative President Brody Stapel said. “It’s frus-

trating to see the inaction by the FDA to correct 

the problem.” 

“We are excited to see Senator Baldwin re-in-

troduce this bill, telling the makers of plant-

based imitations that they need to play by the 

rules, while supporting real dairy products pro-

duced by Wisconsin’s farmers and processors,” 

Stapel said. 

 

COVID-19 Pandemic Recovery is Propping Up Dairy Demand and Prices 
April 23, 2021 

https://www.agweb.com/news/livestock/dairy/covid-19-pandemic-recovery-propping-dairy-demand-and-prices 

omestic demand and use of dairy prod-

ucts continues to increase. The news 

comes as the U.S. continues its recov-

ery from the COVID-19 pandemic.  

According to the latest dairy market report from 

Dairy Management Incorporated and that Na-

tional Milk Producers Federation (NMPF), 

a gradual recovery of food service and in-person 

schooling is raising the milk price forecasts for 

later this year. 

The groups say the positive developments are in 

a race against new virus variants and premature 

relaxation of behavioral measures to protect 

against transmission.  

As far as dairy exports, shipments surged in 

February while dairy imports have dropped to 

multi-year lows. Also, milk prices remain well 

below a year ago and payments under the Dairy 

Margin Coverage Program remain significant. 

Trouble Brewing in Brazil 

Meanwhile, dairy prices are taking a tumble in 

Brazil.  Government aid last year helped prop 

up prices, but that aid has now ended. Reuters 

reports it's forcing retailers and wholesalers to 

heavily discount prices to move product. 

Experts say it's resulting in an almost 9-percent 

decline in milk price over the last three 

months. It could also lead to Brazil importing 

fewer dairy products in the coming months. 
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Simpson, Risch go to bat against non-dairy products labeled as 'milk' 
Apr 23, 2021 

https://www.idahopress.com/eyeonboise/simpson-risch-go-to-bat-against-non-dairy-products-labeled-as-milk/ar-

ticle_0c178500-8e50-5cac-958c-c442b9dff89c.html 

on-dairy products made from nuts, 

seeds, plants or algae couldn’t be 

called “milk,” or yogurt or cheese, un-

der bipartisan legislation co-sponsored by Idaho 

GOP Rep. Mike Simpson and GOP Sen. Jim 

Risch. “For years I have been sounding the 

alarm to the Food and Drug Administration for 

accurate labeling in the dairy industry,” Simp-

son said in a news release. “Milk comes from a 

cow – not an almond or coconut or any other 

fruit or vegetable.” 

Simpson is co-chair of the Congressional Dairy 

Caucus, and he and Risch this week joined Rep. 

Peter Welch, D-Vt., and Sen. Tammy Baldwin, D-

Wis., to reintroduce the “DAIRY PRIDE Act.” The 

news release said, “The legislation does not pre-

vent the sale of non-dairy products, only their 

mislabeling as dairy products.” 

“The Dairy Pride Act will provide a common-

sense solution to ensure consumers are 

properly informed,” Simpson said. 

I asked Simpson’s press secretary, Nikki Wal-

lace, what products like coconut milk are sup-

posed to be called. “They should be called ‘bev-

erages,’ similar to how they are labeled in cer-

tain grocery stores, i.e. Trader Joe’s,” Wallace 

responded via email. 

Welch said, “These products do not meet the 

FDA’s definition of a dairy product because they 

do not have the unique attributes and nutri-

tional values provided by dairy. Our bill would 

require the FDA to enforce its existing definition 

of milk and dairy products so that consumers 

can make more informed choices.” 

The bill was introduced in the last Congress, and 

led to a legislative hearing and a bipartisan di-

rective to the FDA urging it to enforce “dairy 

standards of identity.” Jim Mulhern, president 

and CEO of the National Milk Producers Federa-

tion, said in the news release, “We hope to 

build on this work in the 117th Congress and ul-

timately solve this critical public health and fair-

ness issue.” 

The bill, which has 33 co-sponsors in the House, 

would require the FDA to issue guidance on its 

enforcement of its regulations on mislabeled 

dairy products within 90 days, and require the 

agency to report to Congress on its implemen-

tation of the law two years after its enactment. 

But this question is not necessarily a simple 

one. A 2018 article in Smithsonian Magazine ran 

under the headline, “Nut milks are milk, says al-

most every culture across the globe; even 

though the dairy industry may not like it, label-

ing the juice from almonds and soy beans ‘milk’ 

follows centuries of history.” 

Writer Benjamin Kemper wrote, “Plant milks, 

unsurprisingly, are an existential threat to the 

dairy industry. … Non-dairy milk sales grew 61% 

between 2012 and 2017, a statistic that likely 

made major dairy producers curdle.” 

Kemper notes that dating back centuries, plant 

milks have been staples of diets around the 

world, with almond milk popular in medieval 

Europe, a type of soy milk becoming a staple in 

the 14th Century in China, and coconut milk a 

key ingredient in Southeast Asian, African and 

Indian cuisines. 

The BBC reports that since December 2013, Eu-

ropean Union regulations have said names in-

cluding milk, butter, cheese, cream and yogurt 

can only be used for products derived from ani-

mal milk, though exceptions are allowed for co-

conut milk, peanut butter, almond milk and ice 

cream. A June 2017 EU court ruling upheld the 

regulations, ruling that soy and tofu products 

couldn’t be called “butter” or “cheese.” 

The full text of the newly reintroduced bill was 

not yet available on Friday afternoon, but 

the previous version of the DAIRY PRIDE 
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Act said a product is only a dairy product if it is 

derived from “milking of one or more hooved 

mammals.” 

 

Do not eat advisory issued for Michigan dairy farm’s illegal sale of raw milk 

Posted Apr 22, 2021 

https://www.mlive.com/news/2021/04/do-not-eat-advisory-issued-for-michigan-dairy-farms-illegal-

sale-of-raw-milk.html 

 
ANSING, MI — A do not eat advisory has 

been issued for raw milk products pro-

duced at a Michigan dairy farm. 

The Michigan Department of Agriculture and 

Rural Development (MDARD) said Thursday that 

the production and sale of raw milk and raw 

milk products at a dairy farm owned by John 

Shetler in Morley is a violation of the Manufac-

turing Milk Law. 

Additionally, the products were produced in a 

facility not licensed or inspected by the depart-

ment. The violations were discovered during a 

routine inspection of a convenience store in 

Clare when a MDARD food inspector discovered 

approximately 75 pounds of raw milk butter be-

ing offered for retail sale. 

The butter was packaged in one-pound clear 

plastic containers and labeled as “NON-GMO 

SWEET CREAM BUTTER w/Himalayan salt.” The 

butter was placed under seizure and subse-

quently voluntarily disposed of by the retailer, 

according to a MDARD release. 

“Our food and dairy inspectors are committed 

to making sure the food we feed our families is 

made in a safe way and is free of foodborne 

pathogens, but it requires a partnership with 

those we regulate to make that happen,” said 

MDARD Director Gary McDowell. 

“Under the Michigan Food Law, MDARD is 

charged with licensing and inspecting food man-

ufacturing facilities and retail food establish-

ments to protect public health and assure a safe 

and wholesome food supply. Foods offered for 

sale must be made in licensed and inspected fa-

cilities, which this farm was not.” 

It is not known if the farm has sold products to 

other retail locations or if products other than 

raw milk butter have been produced for sale. 

Retail stores selling products from Shetler’s 

farm, an unlicensed, unapproved source, are 

subject to regulatory action under the Food 

Law. 

Retail Stores should immediately remove those 

products from sale, hold the products in a safe 

place away from any sales areas, and contact 

their MDARD food inspector. 

The Manufacturing Milk Law requires dairy pro-

cessing facilities to be licensed, make products 

from pasteurized milk and dairy products, and 

properly label products. MDARD will work with 

the dairy farm if the farm determines it wants 

to become licensed to produce dairy products 

in the future. 

Raw milk is milk that has not been pasteurized 

to kill harmful bacteria. It can carry dangerous 

pathogens, such as Brucella, Campylobacter, 

Cryptosporidium, E. coli, Listeria, and Salmo-

nella, which can pose serious health risks.
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Windber micro-dairy organizes online fundraising campaign 
Apr 21, 2021 

https://www.dailyamerican.com/ourtownjohnstown/news/windber-micro-dairy-organizes-online-fundraising-

campaign/article_d02169c0-9d81-11eb-bde6-43f347f4a48d.html 

 
he eight Guernseys at Jeff Corle’s micro-

dairy, in Windber, produce a total of 15 

to 18 gallons of milk each day — but 

customers already love their milk so much that 

the dairy needs to expand its operation to keep 

up with the demand. Corle started his micro-

dairy operation in December to produce full-fat, 

cream top, A2A2 protein-rich pasteurized white 

milk, bottle it in returnable glass bottles and sell 

it directly to the consumer. 

He sells the milk in half-gallon size bottles at a 

small farm stand at the dairy, located at 1646 

Arrow Road in Paint Township, and at three 

area stores: Leone’s Market in Windber, Pom-

roy’s convenience store in Windber and at 

Kick’s convenience store in South Fork. The 

farm store is open from 3 to 6 p.m. on week-

days and from 10 a.m. to 4 p.m. on Saturdays, 

but calling ahead to 814-467-4771 to preorder 

is recommended. 

“We have a good problem,” he said. “We can’t 

make enough milk with these eight Guernsey 

cows. It’s going out the door as fast as we can 

make it.” 

So Corle and some friends put together 

a crowdfunding campaign on Indiegogo to help 

the dairy add more cows, a raw milk storage 

tank and other equipment to allow Corle to 

make and process more milk, which could also 

allow him to produce other products such as 

chocolate milk and a drinkable yogurt. 

Corle said he once made 18 gallons of chocolate 

milk and sold it all within hours, with demand 

again far exceeding the supply. 

“I can’t do chocolate milk again until I have 

more milk,” he said. “I know I can sell the milk 

for four more cows. 

“I’m also trying to keep (the dairy) to (a size) 

where I can manage it myself.” 

How to help 

On Pleasant View Dairy’s crowdfunding page, 

donors can make a contribution and, based 

upon the contribution level, receive one or 

more perks from the dairy — an insulated tote 

bag or a T-shirt with the dairy’s name and logo, 

a cow-milking lesson at the farm, a bottle-feed-

ing session with a newborn calf, sponsoring a 

calf or a cow, naming a newborn calf or the all-

inclusive “The Whole Enchilada,” offering all the 

above-mentioned perks. 

The campaign is accepting contributions until 

April 27. The fundraising goal is $20,000 and as 

of April 9, $7,535 has been donated by “Pleas-

antviewers,” the dairy’s nickname for its cus-

tomers and friends. Corle said he can also pur-

chase those four additional Guernsey cows in 

April if the funds are available. 

He selected Guernsey cows for his dairy farm 

for two reasons: First, his great-grandparents 

bottled and sold milk from this breed at the 

farm between 1901 and 1956. In addition, 

Guernseys produce a protein called A2A2 in 

their milk and many people who claim to have 

digestive issues with commercial milk products, 

which contain a protein called A1A1, can drink 

the Guernseys’ milk without a problem, Corle 

said. 
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He added that he grows the feed for his eight 

cows right on his 100-acre, certified organic 

farm. 

Customers love the milk 

Alex and Abbey LaRue, of Windber, stop at the 

farm stand once a week to pick up two half-gal-

lons of milk. The young couple have been cus-

tomers of Pleasant View Dairy since its start in 

December because they like to purchase their 

food from farmer’s markets and other local ven-

dors as much as possible, Alex LaRue said. 

“The mouth feel is different, the taste is differ-

ent,” he said of Pleasant View Dairy’s milk. “It’s 

nice to have something local and we know how 

fresh it is — we can see the cows.” 

Abbey LaRue said she is one of those people 

that doesn’t usually tolerate milk well — until 

she tried Pleasant View Dairy’s milk. 

“I haven’t had the issues that I’ve had with 

other milk,” she said. 

Corle said that while he’s been pleasantly sur-

prised at the response to his micro-dairy over 

the last few months, he wants to grow the busi-

ness slowly so that he knows he can manage it 

since he does a lot of the work himself. He has a 

part-time helper with the farm chores but Corle 

does all the processing and bottling of the milk 

by himself. 

“What really surprised me is that we’ve been 

able to sell all that milk,” he said. “I’m happy 

we’ve been able to sell all that milk. 

“I never anticipated that people would be as en-

thusiastic as they are about it.” 
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n Irish start-up is aiming to help cut 

carbon emissions created by the dairy 

sector, with a new software system 

that will help make transport routes more effi-

cient. 

OptaHaul said its system will address the 

transport of milk from the farm to plant, auto-

matically calculating optimal route plans, con-

trolling transport costs, maximising tanker utili-

sation and reducing carbon emissions. 

It records and tracks relevant data on milk sup-

pliers, lorries, tankers and processing factories 

in a simple interface that provides access to key 

data. 

OptaHaul’s technology allows users to model 

changes to plans resulting from machine down-

time, supplier issues, variations in milk supply 

and changes to factory requirements, allowing 

users to identify cost saving opportunities or 

underperforming routes. 

The system can also be modified to take ac-

count of local knowledge, such as farm access 

restrictions or unsuitable roads. 

Collection 

“OptaHaul is a specialised route optimisation 

solution designed with, and for, the dairy indus-

try,” said OptaHaul chief executive Gary Gal-

lagher. 

“Milk collection transport poses a unique chal-

lenge in terms of logistics. Not only is milk a 

perishable good requiring time-sensitive 

transport planning, but once it is collected from 
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farms it may be delivered to any one of a num-

ber of possible destinations, including factories, 

depending on prevailing business requirements. 

“This complexity adopts a different approach to 

that of traditional logistic software solutions 

which were designed to plan deliveries to pre-

determined destinations according to the ca-

pacity of the fleet. To achieve real carbon emis-

sion reductions in milk collection it is imperative 

that all of its unique factors are taken into con-

sideration.” 

According to figures from the EPA, agriculture 

was responsible for more than 35 per cent of 

Ireland’s greenhouse gas emissions in 2019. 

Dairy production is considered a significant con-

tributor to overall agricultural emissions. 

Processor 

The company developed its technology with a 

large dairy processor in Hungary, and has now 

undergone rigorous testing with Ireland’s dairy 

operators. The company is targeting a global 

market, fielding interest from milk processors 

in Ireland, Continental Europe and the United 

States. 

“From a financial point of view the OptaHaul so-

lution also makes sense. Instead of implement-

ing traditional on-premise systems, OptaHaul’s 

‘software as a service’ platform provides a 

timely return on investment by eliminating capi-

tal expenditure, while becoming operational 

within a short timeframe,” Mr Gallagher said. 

Among Optahaul’s backers are former Aurivo 

chief executive Aaron Forde, and with Zoosh In-

vestment Partnership, a private fund of Irish an-

gel investors led by Bert Farrell. 
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estlé Canada is recalling two non-dairy 

ice cream drumstick products because 

they may contain the very product 

their title says they don’t. 

A recall notice posted by the Canadian Food In-

spection Agency (CFIA) Friday says that the 

company is recalling the treats because they 

may contain milk which is not declared on the 

label. 

The two products are Nestlé brand Drumstick 

Caramel Non-Dairy Frozen Dessert Cones and 

Drumstick Vanilla Chocolate Swirl Non-Dairy 

Frozen Dessert Cones. 

So far, one person has become sick from con-

suming the products. 

“If you have an allergy to milk, do not consume 

the recalled products as they may cause a seri-

ous or life-threatening reaction,” the CFIA said 

in its release. 

CFIA is encouraging people to check their freez-

ers for the products and to either throw them 

away or return them to the store where they 

were purchased. 

 
The recall comes after testing conducted by the 

CFIA as part of a food safety investigation. 

The release did not say how the undeclared 

dairy came to be in the product. 
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In a statement to CP24.com, Nestle Canada said 

an investigation into the incident is ongoing. 

“To date, we have received one consumer com-

plaint on one batch of DRUMSTICK Vanilla Choc-

olate Swirl Non-Dairy Frozen Dessert Cones 

(batch 10530375),” the company said in an 

email. “Although our investigation is ongoing, 

including a full review of our rigorous quality 

practices and an assessment of ingredients pro-

vided by our suppliers, we decided to take im-

mediate action and remove the product from 

the marketplace and are also voluntarily re-

calling the DRUMSTICK Caramel Non-Dairy Fro-

zen Dessert Cones out of an abundance of cau-

tion.” 
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ennsylvania dairy farmers working 

through the American Dairy Association 

North East alongside Global Trading LLC 

and YMCA of Centre County will hold a free milk 

and food drive on Wednesday, April 21. 

The drive will have 1296 food boxes containing 

a gallon of milk, and assorted dairy produce and 

meat products, according to a news release. 

The drive will take place on Locust Lane be-

tween East College Avenue and East Calder Way 

from 4-6 p.m. 

Walk-ups to the drive are not permitted, and 

those receiving the food boxed are asked to re-

main in their vehicles and open their trunks to 

receive the food. 

The drive, which is made possible due to the 

Coronavirus Food Assistance Program’ grants, 

has allowed local communities to provide food 

to those who need it during the coronavirus 

pandemic. 
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